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Insurance is the Achilles heel of the global fossil fuel industry.
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Key Information
No insurance = no drilling and digging for oil, gas and coal.

Be part of a major new nonviolent direct action campaign targeting a weak spot in the Fossil Fuel
Death Star – their insurers. Get ready for a massive week of nationwide actions starting October 28

Current Focus for Campaign: STOP INSURING NEW OIL, GAS & COAL

How it all started
Following on from the Global Week of Actions earlier this year called 'Insure Our Future', XRUK

took further action in July when UK insurers were greeted by Extinction Rebellion at their annual
awards bash at the Royal Albert Hall.

Insure Our Survival have plans to continue a sustained, escalating campaign. It's time to
stop insuring new fossil fuels, or face increasing direct action!

If you'd like to join the fun and take action against your local dirty insurers, then read more to find
out how you can participate in direct action, in your local areas, from home, and in the City of
London, to bring an end to insuring destructive Fossil Fuel projects for good!

Press Releases
Read the London action day one press release on the XRUK website.

Open Calls
The Fossil Fuel Death Star is our target - time to join the Rebel Alliance!

London action briefing

Watch the London Action briefing video recording (30mins, BSL and closed captions)

Birmingham action briefing

https://rebeltoolkit.extinctionrebellion.uk/books/insure-our-future
https://extinctionrebellion.uk/2024/07/04/stop-insuring-new-fossil-fuels-or-face-direct-action/
https://extinctionrebellion.uk/2024/07/04/stop-insuring-new-fossil-fuels-or-face-direct-action/
https://extinctionrebellion.uk/2024/10/28/the-floods-are-here/
https://www.youtube.com/watch?v=yBtfGU_RVLY


Watch the Birmingham Action briefing video recording (30mins, closed captions)

Initial UK open call recording

WATCH the recording  of the Zoom call from Tuesday 24th September. This covers why direct
action targeting the insurance sector is effective and overview of the plans that were known at that
point. (with BSL interpretation and closed captions.)

Join the campaign
Join the Insure Our Survival Telegram chat

Key updates will also be made on the main Rebellion Broadcast Telegram channel - join here

If your group would like advice on how to get involved, or any support or if you would like to be
involved in higher risk actions contact insureoursurvival@extinctionrebellion.uk

Why target insurance?
Get Involved in the Week of action starting Oct 28th

Strategy and Aims
Choose Your Target & Demands
Take Action
Frontline Struggles
Allies and Alliances
Messaging and Design pack

https://tube.rebellion.global/w/2Uh1rrXx66QtRdm5QWfMoU
https://www.youtube.com/watch?v=vqsD7bpCeMc
https://t.me/+mhMdi1VnRAZjNWNk
https://t.me/rebellionbroadcast
https://rebeltoolkit.extinctionrebellion.uk/link/1613#bkmrk-page-title
https://rebeltoolkit.extinctionrebellion.uk/books/insure-our-survival/chapter/ios-week-of-action
https://rebeltoolkit.extinctionrebellion.uk/link/1612#bkmrk-page-title
https://rebeltoolkit.extinctionrebellion.uk/link/1615#bkmrk-page-title
https://rebeltoolkit.extinctionrebellion.uk/books/insure-our-survival/chapter/take-action-ongoing
https://rebeltoolkit.extinctionrebellion.uk/link/1706#bkmrk-page-title
https://rebeltoolkit.extinctionrebellion.uk/link/1739#bkmrk-page-title
https://rebeltoolkit.extinctionrebellion.uk/link/1614#bkmrk-page-title


IOS Week of Action
Starting 28th Oct in London and also UK wide. Insure Our Survival campaign's week of action
targeted at the insurance industry.



IOS Week of Action

Action round up and original
promo videos
The week of action was contributed to by many local groups as well as the 3-day London action.

A full round-up of the week of action can be viewed on the XRUK website.

Chris Packham has a message for you!

https://www.youtube.com/embed/VaGf5DOpCG8?si=ssYgvOGfEqtaD2_o

Take action right now! - please share, like, comment!

Instagram
Twitter / X
TikTok
Facebook
YouTube

"This is Red Rebel leader, I'm approaching the target..."

https://www.youtube.com/embed/W9wOFg22SPM?si=V2cbUrosWu5sqn8U

Take action right now! - please share, like, comment!

Instagram
Twitter / X
TikTok
Facebook

https://extinctionrebellion.uk/2024/11/21/insure-our-survival-how-the-week-unfolded/
https://www.youtube.com/embed/VaGf5DOpCG8?si=ssYgvOGfEqtaD2_o
https://www.instagram.com/p/DBg37grNEx-/
https://x.com/XRebellionUK/status/1849488963762880734
https://www.tiktok.com/@xrebellionuk/video/7429380595710446881
https://www.facebook.com/XRebellionUK/posts/pfbid025TjFrGWEggZpKfpNRKTijpNgwtmWyUtNrwyPEkEHfhdRVwEnQCpyjwAGpQrPrwisl
https://youtu.be/VaGf5DOpCG8?si=wxJwiwIUoCn1xBCW
https://www.youtube.com/embed/W9wOFg22SPM?si=V2cbUrosWu5sqn8U
https://www.instagram.com/reel/DA8hecQNrO4/?igsh=N21kdnUzemhwbnMz
https://x.com/XRebellionUK/status/1844374174791500197
https://vm.tiktok.com/ZGdekR1tC/
https://www.facebook.com/reel/4451115568504283


YouTube

https://youtu.be/W9wOFg22SPM?si=irfsMNgLpjioK3u0


IOS Week of Action

IOS Press Coverage
Online coverage

Extinction Rebellion target insurance giants in City of London - Socialist Worker

Climate activists in ‘zombie dance’ protest outside insurance offices - The
Independant

Extinction Rebellion danced in Glasgow dressed as 'zombies' while protesting
climate change - Daily Record

Extinction Rebellion blockade Gherkin as more insurance firms targeted -
Insurance Times

Dump all new oil, gas & coal now - or we’ll keep coming back (Manchester AIG
Occupation) - Protection Reporter

Climate activists to protest insurance companies' involvement in fossils as
zombies - Morning Star

Swiss Re and Chubb targeted in 2nd day of climate protests - The Insurer- from
Reuters

Six climate demonstrators arrested in WTW protest - Sustainable Insurer- from
Reuters

The floods are HERE! Extinction Rebellion cause righteous CHAOS in City of
London - The Canary

https://socialistworker.co.uk/news/extinction-rebellion-target-insurance-giants-in-city-of-london/
https://www.independent.co.uk/news/uk/axa-aig-michael-jackson-glasgow-insurance-b2637595.html
https://www.independent.co.uk/news/uk/axa-aig-michael-jackson-glasgow-insurance-b2637595.html
https://www.dailyrecord.co.uk/news/scottish-news/extinction-rebellion-danced-glasgow-dressed-33993965
https://www.dailyrecord.co.uk/news/scottish-news/extinction-rebellion-danced-glasgow-dressed-33993965
https://www.insurancetimes.co.uk/news/extinction-rebellion-blockade-gherkin-as-more-insurance-firms-targeted/1453515.article
https://www.insurancetimes.co.uk/news/extinction-rebellion-blockade-gherkin-as-more-insurance-firms-targeted/1453515.article
https://protectionreporter.co.uk/dump-all-new-oil-gas-and-coal-now-or-well-keep-coming-back.html
https://protectionreporter.co.uk/dump-all-new-oil-gas-and-coal-now-or-well-keep-coming-back.html
https://morningstaronline.co.uk/article/climate-activists-protest-insurance-companies-involvement-fossils-zombies
https://morningstaronline.co.uk/article/climate-activists-protest-insurance-companies-involvement-fossils-zombies
https://www.theinsurer.com/news/swiss-re-and-chubb-targeted-in-second-day-of-climate-protests/
https://www.theinsurer.com/news/swiss-re-and-chubb-targeted-in-second-day-of-climate-protests/
https://www.sustainable-insurer.com/news/six-climate-demonstrators-arrested-in-wtw-protest/
https://www.sustainable-insurer.com/news/six-climate-demonstrators-arrested-in-wtw-protest/
https://www.thecanary.co/trending/2024/10/28/city-of-london-28-october-extinction-rebellion/
https://www.thecanary.co/trending/2024/10/28/city-of-london-28-october-extinction-rebellion/


Extinction Rebellion target multiple Howden offices - Insurance Times

Local Extinction Rebellion activists join ‘insure our survival’ week of action with
Bournemouth demonstration - West Country Voices

Extinction Rebellion to insurers: “Insure our survival” - Insurance Business

Climate change protestors in Shrewsbury target role of insurance industry -
Shropshire Star

Extinction Rebellion protest takes place in Fishergate - Preston News

XR protesters target Exeter office to stop 'fossil fuel criminals' - Devon Live

Climate activists target Bournemouth insurance brokers - Daily Echo

Insurers warned of more protests if fossil fuel cover continues - Emerging Risks

Extinction Rebellion's Harrogate protest just one event in weekend of action over
fossil fuel projects - Harrogate Advertiser

Print coverage

https://www.insurancetimes.co.uk/news/extinction-rebellion-target-multiple-howden-offices/1453544.article
https://westcountryvoices.co.uk/local-extinction-rebellion-activists-join-insure-our-survival-week-of-action-with-bournemouth-demonstration/
https://westcountryvoices.co.uk/local-extinction-rebellion-activists-join-insure-our-survival-week-of-action-with-bournemouth-demonstration/
https://www.insurancebusinessmag.com/uk/news/environmental/extinction-rebellion-to-insurers-insure-our-survival-512353.aspx
https://www.shropshirestar.com/news/2024/11/03/climate-change-protestors-target-role-of-insurance-industry/
https://www.shropshirestar.com/news/2024/11/03/climate-change-protestors-target-role-of-insurance-industry/
https://www.blogpreston.co.uk/2024/11/extinction-rebellion-protest-takes-place-in-fishergate/
https://uk.news.yahoo.com/xr-protesters-target-exeter-office-125718040.html?guccounter=1
https://www.bournemouthecho.co.uk/news/24698280.climate-activists-target-bournemouth-insurance-brokers/
https://www.emergingrisks.co.uk/insurers-warned-of-more-protests-if-fossil-fuel-cover-continues/
https://www.harrogateadvertiser.co.uk/news/people/extinction-rebellions-harrogate-protest-just-one-event-in-weekend-of-action-over-fossil-fuel-projects-4851385
https://www.harrogateadvertiser.co.uk/news/people/extinction-rebellions-harrogate-protest-just-one-event-in-weekend-of-action-over-fossil-fuel-projects-4851385


The Daily Telegraph, 29/10/24

Financial Times

https://rebeltoolkit.extinctionrebellion.uk/uploads/images/gallery/2024-11/WvMphoto-2024-11-03-09-03-04.jpg
https://rebeltoolkit.extinctionrebellion.uk/uploads/images/gallery/2024-11/photo-2024-11-03-09-04-30.jpg


The Times, 29/10/24

https://rebeltoolkit.extinctionrebellion.uk/uploads/images/gallery/2024-11/zQPphoto-2024-11-03-09-05-42.jpg


The Guardian, 2/11/24

https://rebeltoolkit.extinctionrebellion.uk/uploads/images/gallery/2024-11/photo-2024-11-04-18-34-35.jpg


IOS Week of Action

Daily Action Plans
We follow the 'Rebel Agreement' to guide us whilst taking nonviolent direct action.

Watch the XRUK livestream on YouTube here:

Monday - Tuesday - Wednesday

Read the demand letter issued to insurers 14 days ahead of the action.

Key facts on insurance, flooding, carbon bomb projects and more to help you talk to your friends,
family and to do outreach at these actions, or maybe even speak to the livestream crew! Read the
outreach briefing doc here.

London (28-30 October)
Key info

https://rebeltoolkit.extinctionrebellion.uk/books/participating-in-actions/page/rebel-agreement
https://www.youtube.com/watch?v=Bnsksk-8Thk
https://www.youtube.com/watch?v=ziKR3FTOt9g
https://www.youtube.com/watch?v=XQZCC3iglnY
https://extinctionrebellion.uk/2024/10/14/insurers-given-14-days-to-dump-fossil-fuel-criminals/
https://docs.google.com/document/d/1bWbFMl_p8N1hpdGP_SEQo7bVuNxH8HD4UgiQ64cYkY8/preview


Overview
Actions take place from Monday to Wednesday in the City of London. Each day will start at
11am in Trinity Square Gardens (EC3N 4DJ). In addition to this there is an early action starting
at 7.30am on Tuesday. End times are likely to be towards the end of each working day.

There will be ways for everyone to get involved. Think visits to insurer HQs, holding space,
performances, music, Flash Mobs, drumming, outreach - cheeky and fun, but focused and
determined to get our message through.

Details of each day will be added to the sections below and posted on the Rebellion
Broadcast on Telegram.

Food
Lunch will be provided by 'Food For All' each day at the mass actions.
Please remember your tupperware and spork to eat with, we will not be providing disposable
plates.
�� XR is supporting FFA and Euston Food Bank through our main fundraiser - please click here
to donate.

Briefing video for London actions (30mins)
Get ready to take on the Fossil Fuel Death Star!
With BSL interpretation and closed captions.

https://www.youtube.com/embed/yBtfGU_RVLY?si=hgNks2Y2iX1nvBXJ

Accessibility

We are committed to being as inclusive as possible.

March routes each day are step free. Current lengths:
Mon 1.8km several stops along the way.
Tue 1.1km stops along the way.
Wed 1.5km stops along the way.

There will be facility to charge power chairs and scooters.

Accommodation and travel information and support available here

https://t.me/rebellionbroadcast
https://t.me/rebellionbroadcast
https://chuffed.org/project/insure-our-survival?utm_campaign=Insure-our-survival&utm_source=Sustenance%20&utm_medium=Link&utm_content=Donate
https://chuffed.org/project/insure-our-survival?utm_campaign=Insure-our-survival&utm_source=Sustenance%20&utm_medium=Link&utm_content=Donate
https://www.youtube.com/embed/yBtfGU_RVLY?si=hgNks2Y2iX1nvBXJ
https://rebeltoolkit.extinctionrebellion.uk/books/insure-our-survival/page/travel-and-accommodation


To request BSL interpretation, other support, or to discuss any access needs please contact
wellbeing@extinctionrebellion.uk or call 07773 193704

Monday - Flooding

The Floods Are Here - our actions, design and messaging will balance light and dark,
death and hope, bright colours and black and white to dramatically show the public and
media how insurers are greenlighting fossil fuel crooks to flood our homes and our lands.

Meet 11am Trinity Square Gardens, EC3N 4DJ (nearest underground station is Tower Hill).
Join a march to visit some of the insurers, demanding they cut ties with the fossil fuel industry.
March leaves 11.30am!

The look of the action - help us recreate a scene of flooding with inflatable life rafts, flood
warning signs, climate crime scene and flood levels. There will also be a die in.

What to bring/wear - dress up as if being evacuated in life jackets or extreme wet weather
gear. Maybe buoyancy aids, wetsuit and flippers. Or bring your umbrellas, waterproofs, wellies
or souwesters.

Food/water - lunch will be provided around 14.30, so bring some snacks to share and get your
through!! Please remember your tupperware and cutlery; there will be NO DISPOSABLE PLATES.
And remember to stay hydrated - fill your bottles up when you can!

Placards suggestions

This is an emergency - and we are the response.

Insuring Our Future? More Like Drowning It!
Insuring Oil = Drowning Lives!
Fossil Fuels Get Insurance, We Get Floods!
Fossil Fuels = Floods. Thanks for the Uninsurable Future!
Stop Insuring Climate Chaos
Floody Hell
Flood Alert
The floods are Right Here, Right Now

Tuesday - Food Shortages



After the floods - food crises and wrecked lives. Actions and messaging will drive home the
impacts of the floods on everyday lives as the rising waters wreck farming lands, biodiversity
and food supplies, homes and communities, rendering whole areas uninsurable and therefore
uninhabitable.

Mass Action - holding space at iconic locations, using performances and images to convey the
insurance industry's complicity in climate breakdown. There will be a focus on food shortages
with a giant ‘Last Potato’ with a huge price tag being paraded around.

What to wear/bring? - come as you are or wear business attire if you feel comfortable doing
that. Bring a bowl - you will be given a single symbolic pea (to bring to mind disaster-zone
food distribution). Food/water - lunch will be provided around 13.00. Please remember your
tupperware and cutlery; there will be NO DISPOSABLE PLATES. And remember to stay hydrated
- fill your bottles up when you can!

7.30am - Already in London? - meet early for this exciting ‘early shift’ - please make it if you
can. Meeting location is the gardens at the corner of St. Mary Axe and Leadenhall Street (next
to the Leadenhall/’Cheesegrater’ Building).
Location on map: What3words tender.valve.deck or Google maps pin

11.00am - Join us later in Trinity Square Gardens, EC3N 4DJ (nearest underground station is
Tower Hill).

1.30pm - Letter Delivery Action - under the Leadenhall Building, EC3V 4AB Details of the
action here

4.30pm - XR Families bring some sunset fun on Tuesday with illuminated ghosties at the base
of the Walkie Talkie building on Fenchurch Street. We will be making paper ghosts (it’s super
simple) and taking them for a walk around the skyscrapers to say to the insurers: DON’T
GHOST OUR SURVIVAL!

Placard suggestions:

I predict a (food) riot
Stop Insuring Climate Chaos
Insure our Survival
No food, no future
Floody hell

Wednesday - System Collapse

https://what3words.com/tender.valve.deck
https://xrb.link/dQ1Z7R6zr
https://rebeltoolkit.extinctionrebellion.uk/link/1703#bkmrk-letter-delivery-acti
https://rebeltoolkit.extinctionrebellion.uk/link/1703#bkmrk-letter-delivery-acti


We Predict a Riot - mass action.....a zombie apocalypse! A wide range of creative actions will
highlight what social collapse will look like in the UK as the population begins to panic in the
face of repeated floods and food shortages over the next decade. The look of the action -
Zombie die-in with flashmob, zombie insurers stumbling around.

Meet 11am - Trinity Square Gardens, EC3N 4DJ (nearest underground station is Tower Hill).

What to wear/bring - Business attire with a zombie twist! No specifics items to bring for this
day. Face-painting will be available.

1.30pm Letter Delivery Action - Under the Leadenhall Building, EC3V 4AB Details of the
action here

Food/water - lunch will be provided around 15.00. Please bring some snacks to keep you going
til then and remember your tupperware and cutlery; there will be NO DISPOSABLE PLATES. And
fill your bottles up when you can.

�� Time to dance! - Driller Killer: Zombie Mass Dance Discobedience
This is the undead dance for life! - wear business suits with a zombie twist. We are the undead,
dancing our way through the halls of power to expose the profiteers of destruction!
Watch the tutorial Video, join the Whatsapp chat and check out the  zombies at COP26 for
inspiration

Placard suggestions:

We predict a riot
No Food, No Future
Insure Our Survival

Events outside London
Wednesday 23rd Oct

Oxford

Tuesday 29th Oct
Glasgow

https://rebeltoolkit.extinctionrebellion.uk/link/1703#bkmrk-letter-delivery-acti
https://rebeltoolkit.extinctionrebellion.uk/link/1703#bkmrk-letter-delivery-acti
https://youtu.be/FH7ear874Rw?si=I1QFFyrATE5_L_PE
https://chat.whatsapp.com/IKSpj1lQmzZ6yLdH2muV9d
https://youtu.be/pr3pviuED9M?si=mBDGZid_ZKFcWTn7
https://youtu.be/pr3pviuED9M?si=mBDGZid_ZKFcWTn7
https://teamup.com/event/show/id/2D4pCqdY5sLicJWDaJY78sSMqYah85
https://teamup.com/event/show/id/PezzgNUnE9EZDVuwK5upgaT6Jph7yc


Wednesday 30th Oct
Sheffield
Birmingham - placard action

Thursday 31st Oct
Manchester
Banbury
Northampton

Friday 1st Nov
Bath
Bournemouth
Birmingham
Epsom

Birmingham Action Briefing

12.30 - 3.00pm
Meet: Cathedral Sq/ Pigeon Park (Temple Row side)

Please Join the public Signal group if you're planning on joining the march and would like to
stay updated.

Volunteers needed - Mass participation performance actions with a theme of “Bringing the
Climate Crisis to Them” (the insurance companies) are planned including a flood themed event,
mass letter writing and a forest fire event.

What to do and how to contribute
1️⃣ Make a placard with your message on the front with an image of fire on the back.
2️⃣ Dress up in business suits.
3️⃣ Offer to be inside a giant monster.
4️⃣ Action support: stewards, well-being, de-escalation volunteers are needed - volunteer here.
5️⃣ Join as part of the drumming band (XR Rhythms).

More details in this recorded briefing call - watch here.

https://teamup.com/event/show/id/Uyt5Bnb2LLcL7KKUVZwQerEQ3BNnsW
https://teamup.com/event/show/id/p877DZZhvHKRZmMapgFVs1aBNhVJcs
https://teamup.com/event/show/id/trPJBruKy3ZKoXz9wpPkSWszpmEkgd
https://teamup.com/event/show/id/noHZG8qLRnPo57gmxCeYL37xRdg86q
https://teamup.com/event/show/id/j6G5hg1SYmfsWapZZhWvtkjAS4EFin
https://teamup.com/event/show/id/3DtVcvJFuLkheNN97HuxRXejv1WDsK
https://teamup.com/event/show/id/oYvsd22zeNc19pvraZPuZFmiXRG8pD
https://teamup.com/event/show/id/8MchqJvzxxVRtrwXoi34vbTa6bFjRG
https://teamup.com/event/show/id/z5n8J8LhaBSXMhAVhXW7jX3RuCRcuu
https://signal.group/#CjQKIEmHOY5VrgVR0LRxeHIAFbTLti_TvjM7X1uko1JxYFO2EhBkQsNm-d2D_h_qQLax_4HK
https://rebeltoolkit.extinctionrebellion.uk/books/insure-our-survival/page/volunteer-roles-at-insure-our-survival
https://tube.rebellion.global/w/2Uh1rrXx66QtRdm5QWfMoU


Saturday 2nd Nov
Shrewsbury
Eastbourne
Preston
Stratford-on-Avon
Colchester
Chester
Welwyn Garden City
Harrogate
Newbury
Oxford
Macclesfield
Bristol

https://teamup.com/event/show/id/PKSZTcVoMHcgNPkNFQ2ouofL9ad3iv
https://teamup.com/event/show/id/TnQ78thXHgxeu6r3FpeDCETMLu7etw
https://teamup.com/event/show/id/cgsdPDboU1U59zYNre2Ypj3yF7dPUJ
https://teamup.com/event/show/id/H6aaAVHHzo9H8LTywYgkC2kZ8qQ3sY
https://teamup.com/event/show/id/roNDJpWEEKsgLw49jnawsfbjeNXg8Y
https://teamup.com/event/show/id/eCS82RxFKAeg6DjjjKGoWEmMGBzU3Y
https://teamup.com/event/show/id/eynz2vGSju5enzjvzHhpqZTM2kFUgi
https://teamup.com/event/show/id/1Nd9W8bwybjDV1rVRRxRCium3aXhj9
https://teamup.com/event/show/id/C4fVbxbCmNqmkZubDTdhNBwx8gDA78
https://teamup.com/event/show/id/zDPeYLfDZDsue8vUqg6RHSWzPAGSXp
https://teamup.com/event/show/id/zvxSQDchksyUiRcMHoHKQH3irQzpou
https://teamup.com/event/show/id/SUuE1FXhJXvY3gqkpyJDPiQAVPLduj


IOS Week of Action

Volunteer Roles at Insure
Our Survival

We would really love everyone who attends to sign up for a role if that's possible for you. So if you
can volunteer then yes, please do! Whilst most roles are mobile we also have some static roles and
some at-home roles if you cannot physically attend the event.

For planning your travel to London, rebels muster each day at 11am so as crew we suggest you
arrive 10am onwards if possible. Events are expected to last until the end of the working day so if
some of you can stay until 4-6pm that will be helpful too. We appreciate that some of you will be
travelling in each day and we still want you to volunteer for whatever time you can contribute.

Roles will also be required outside of London for UK-wide actions, which are likely to be on
Thursday, Friday or Saturday. Information on these events is being planned right up to the last
moment so it's best to check the Movement Calendar of IoS events or the IoS Daily

Plans page for the latest details and just turn up as crew.

Within each section below is a link to register your availability for specific days in London,
Birmingham or Manchester, you can come back and update your registration at any time.

I had a great time and volunteering forced me to talk to people, feel really
involved etc, without this I would prob have turned up and marched and gone
home while being too shy to talk at all!

Production crew, Restore Nature Now 2024

https://rebeltoolkit.extinctionrebellion.uk/uploads/images/gallery/2024-10/asvolunteerroles.png
https://teamup.com/kswyi17ixzj7f9i7fu?tz=Europe%2FLondon&view=L&keywords=insure&calendars=12240450,12286041,12426771&viewstate=%7B%22dateRange%22%3A%22month%22%2C%22groupBy%22%3A%22none%22%2C%22showDetails%22%3Afalse%7D
https://rebeltoolkit.extinctionrebellion.uk/books/insure-our-survival/page/daily-action-plans
https://rebeltoolkit.extinctionrebellion.uk/books/insure-our-survival/page/daily-action-plans


Training is available for all these roles and we aim to buddy crew up so you can work with someone
more experienced if you are new to a role.

Here is a brief explanation of each role, together with links to find out more.

Stewarding
Signup to volunteer here

General Stewards provide a friendly welcome, help answer questions and direct rebels to other
crews, facilities and what’s on. One of the key parts of this role is simply to provide a visible
presence that helps rebels feel safe and secure. There are opportunities for Lead Stewards who
manage a small team of 10 General Stewards.
Access Buddy Stewards support those with access or inclusion needs to be able to participate
fully in the event.
Additional information here
Contact stewarding@extinctionrebellion.uk

Roadtaking

Overall, I thoroughly enjoyed being a steward at the event and I would love to do
more! Everyone was so friendly and helpful, it made doing it on my own and for
the first time great fun! Thank you all for all of the organisation, it was fantastic

New Steward, Restore Nature Now 2024

https://actionnetwork.org/forms/ios-steward-signup?source=RTIOSVol
https://rebeltoolkit.extinctionrebellion.uk/books/action-support/chapter/stewarding
mailto:stewarding@extinctionrebellion.uk


Signup to volunteer here

An essential part of marches and processions, this crew move ahead of the march to ensure traffic
doesn't conflict with rebels. This is a role that requires mobility and usually we aim to work with
DeEscalators in the team.
Additional information here
Contact stewarding@extinctionrebellion.uk

First Aid
Signup to volunteer here

We all hope we will never need it but minor accidents do occur and so if you have a current First
Aid certificate then please volunteer for this specialist role (part of the Wellbeing team).

https://actionnetwork.org/forms/ios-roadtaking-signup?source=RTIOSVol
https://rebeltoolkit.extinctionrebellion.uk/books/action-support/chapter/roadtaking
mailto:stewarding@extinctionrebellion.uk
https://actionnetwork.org/forms/ios-first-aid-signup?source=RTIOSVol


Additional information here
Contact actionwellbeing@extinctionrebellion.uk

Outreach
Signup to volunteer here

Even brief conversations with insurance workers can make a huge difference and we want to hear
about them. Please share what you learn on the Outreach telegram chat. If anything is
confidential or sensitive, email insureoursurvival@extinctionrebellion.uk.

We may encounter employees with real power, or those who feel they are tiny cogs in the machine.
We will meet various kinds of employees, and all of them may have perspectives and information
which can be valuable to us, from frustrated employees working in sustainability, to those suffering
cognitive dissonance because of the climate and nature emergency. Many employees are loyal to
their company and want them to do the right thing on climate, but will often be reluctant to put
their head above the parapet. Some employees may be prepared to go further in applying pressure
and/or might be considering leaving the industry and willing to take bolder steps.

We will have two leaflets for actions in London, which will come into their own depending on
location and context:

a flyer for insurance workers inviting them to join an online workshop on Wednesday 6th
November at 7pm to discuss how they can help save the world!
a flyer for the public inviting them to learn more about the IOS campaign and/or sign up to
hear more from XR.

Try and get insurance workers to sign up to the special IOS email list so they can access the zoom
link for the online workshop. The Insure Our Survival team will support, empower and encourage

https://rebeltoolkit.extinctionrebellion.uk/books/action-support/page/first-aid-within-action-wellbeing
mailto:actionwellbeing@extinctionrebellion.uk
https://actionnetwork.org/forms/insure-our-survival-outreach?source=RT
https://t.me/+qhP1eAThqbY2ZTFk


them to make positive change in the industry!

Guidance for Outreachers on key messaging for this action

Contact actions.outreach@extinctionrebellion.uk

Wellbeing
Signup to volunteer here

Action Wellbeing supports the physical and emotional wellbeing of everyone involved in XR
actions. Look out for us in our blue hi-vis. Providing water, hand warmers and snacks (chocolate!),
accessibility support, as well as a listening ear and a friendly smile. Rebels come to us for all sorts
of things, including: information on the nearest toilets, rain protection, conversation, blankets and
pillows, warm tea, songs and chants, support during arrests and countless other useful things!
Additional information
Contact wellbeing+awb@extinctionrebellion.uk

DeEscalation / Embedding Nonviolence
Signup to volunteer here

https://docs.google.com/document/d/1bWbFMl_p8N1hpdGP_SEQo7bVuNxH8HD4UgiQ64cYkY8/preview
mailto:actions.outreach@extinctionrebellion.uk
https://actionnetwork.org/forms/ios-action-wellbeing-signup?source=RTIOSVol
https://rebeltoolkit.extinctionrebellion.uk/books/action-support/chapter/action-wellbeing
mailto:wellbeing+awb@extinctionrebellion.uk
https://actionnetwork.org/forms/ios-deescalators-signup?source=RTIOSVol


This role uses techniques to manage the tension in situations. Often called in to defuse
confrontation, you will learn skills based on empathy and listening to manage tension during a
confrontation between parties on the street.
This can involve members of the public, police or protesters. By intervening in hostile encounters
we may be able to recognise feelings of alienation and agitation and help them transform into
solidarity and optimism.

Additional information here
Contact deescalation@extinctionrebellion.uk

Production (Logistics, Food etc.)
Signup to volunteer here

https://rebeltoolkit.extinctionrebellion.uk/books/action-support/chapter/embedding-nonviolence-deescalation
https://rebeltoolkit.extinctionrebellion.uk/books/action-support/chapter/embedding-nonviolence-deescalation
mailto:deescalation@extinctionrebellion.uk
https://actionnetwork.org/forms/ios-production-all-crews-signup?source=RTIOSVol


Looking after the safe handling, transport and storage of XR’s amazing action kit and equipment;
literally bringing all the toys needed for any actions.

Whilst most of these roles do require manual handling, we also have need for administrative
support in the team.
Additional information here
Contact production@extinctionrebellion.uk

Sound & Power
Signup to volunteer here

https://rebeltoolkit.extinctionrebellion.uk/books/action-support/page/logistics
mailto:production@extinctionrebellion.uk
https://actionnetwork.org/forms/ios-production-all-crews-signup?source=RTIOSVol


Providing mobile PAs, sound systems, pop-up stages and solar-power set-ups; essentially bringing
the vibes to any action!
More information
Contact production@extinctionrebellion.uk

Rhythms/Drummers
Signup to volunteer here

Rhythms are the thundering heart of the movement. We play simple percussion music inspired by
Brazilian samba. Bands can help rebels claim and hold space for protest, attract attention and
create a positive and fun atmosphere.
More information
Contact info@xrrhythms.uk

https://rebeltoolkit.extinctionrebellion.uk/books/action-support/page/sound-power
mailto:production@extinctionrebellion.uk
https://actionnetwork.org/forms/ios-rhythms-signup?source=RTIOSVol
https://rebeltoolkit.extinctionrebellion.uk/books/action-support/page/rhythms
mailto:info@xrrhythms.uk


Banner/Flag Holders
Signup to volunteer here

Join the team responsible for the visual choreography of an action. You will be helping carry and
hold beautiful flags and banners, transmitting the vibe and message of the action. These designs
bear XR’s messages for the public and press to see and are a key part of making an action a
success! No previous experience necessary.

Street Speaker
Signup to volunteer here

Street talks are a fantastic way to quickly engage, inform and empower new joiners and existing
rebels. They can be completely spontaneous and given to small groups 'on the street'. Street
Speakers are self-organising and you can access a range of Street Speaker Scripts that can be
delivered anywhere, at any time you choose. The scripts are designed to be delivered by anyone
without the need for training however, we're here to support you!
Additional information here

https://actionnetwork.org/forms/ios-banners-and-flags-signup?source=RTIOSVol
https://actionnetwork.org/forms/register-speaker-trainer
https://rebeltoolkit.extinctionrebellion.uk/books/design-develop-and-deliver-training/page/street-scripts-and-other-useful-links
https://rebeltoolkit.extinctionrebellion.uk/books/design-develop-and-deliver-training/chapter/street-speakers


Contact XRUK Talks & Training at eventsxr@gmail.com

Police Station Support / Back Office Call
Centre
Signup to volunteer here

Whilst arrests are not planned, we need crew to monitor the virtual call centre phone to receive
reports if this does happen so that we can offer and coordinate appropriate support to those
affected. This role can be done at home on a laptop or PC with internet connection.

We also need rebels able and prepared to wait outside Police Stations so that when activists are
released, they are met by a friendly face and supported to get home safely.

All PSS & BO roles are run by co-ordinated rotas; each volunteer offering as much time as they can
- minimum hour slots.

Offsite/Backoffice/Pre-event/Other Roles
Signup to volunteer here

As well as the main support roles listed above we have the need for some additional support crew:
Pre-event location recce. Involves photographing sites, possibly talking to local cafes/pubs etc.
to find small hub spaces etc.
Action Support Back Office. During the event working from home, keeping an eye on various

mailto:eventsxr@gmail.com
https://actionnetwork.org/forms/ios-pss-signup?source=RTIOSVol
https://actionnetwork.org/forms/ios-other-signup?source=RTIOSVol


Signal and Telegram chats and making sure people get answers to questions or connected to those
who can help.
Digital Mapping. Pre-event we need help to maintain the digital maps of the event, site, march
routes, accessibility etc. Other If you feel you have the skills and experience to offer this event
that is not covered in one of the roles above, please do tell us more via the signup link above.

If you feel you could help with these roles, signup or get in touch
actionsupport@extinctionrebellion.uk

mailto:actionsupport@extinctionrebellion.uk


IOS Week of Action

Travel and Accommodation
Travel
�� To be as inclusive as possible, a subsidy is available to Rebels who may find it difficult to meet the
costs of travel, such as those with accessibility needs or who are on a low income.

�� If you provide receipts for the cost of your travel, we may be able to reimburse you - apply here.

�� Is your group looking for support in paying for a coach? We may be able to offer your group a loan
to support the cost of hiring a coach.
Get in touch: transport@extinctionrebellion.uk

If you'd like to support this provision, then you can donate to the IOS crowdfunder via this link.

Accommodation
We are working with Community Home for this action.
They match activists up with hosts for homestay accommodation.
If you'd like to support this provision, then you can donate to the IOS crowdfunder via this link.

https://docs.google.com/forms/d/e/1FAIpQLSeVyADbMeoPcWQwBecgM269UZCM8-nxnsimUjB2ETcv9tX0Og/viewform
https://chuffed.org/project/insure-our-survival?utm_campaign=Insure-our-survival&utm_source=Travel&utm_medium=Link&utm_content=Donate%0A
https://communityhome.org.uk/?utm_campaign=Insure-our-survival&utm_source=Accommodation&utm_medium=Link&utm_content=Sign-up
https://chuffed.org/project/insure-our-survival?utm_campaign=Insure-our-survival&utm_source=Accommodation%20&utm_medium=Link&utm_content=Donate%0A


IOS Week of Action

IOS Training, Workshops,
Meetings

Outreach at Insure Our Survival
Calling all outreachers! We are building a team to have those all-important conversations on the
streets. No more training session before IOS, but please feel free to join us!

Sign up to volunteer for a shift

Stewarding Training
To access video recordings - click here.

Insurance Briefing
Here’s a briefing on why we are targeting the insurance industry from our allies at the Insure Our
Futures coalition.
Watch the briefing video here (22mins)

Action briefings

https://rebeltoolkit.extinctionrebellion.uk/uploads/images/gallery/2024-10/training-and-workshops.png
https://actionnetwork.org/forms/ios-outreach-signup/?source=rebeltoolkit
https://rebeltoolkit.extinctionrebellion.uk/books/action-support/page/stewarding-training
https://drive.google.com/file/d/1Ly_QN428OM2g0tmBiXQfINi7JH_7htFa/view?usp=drive_link


Watch the London Action briefing video recording (30mins, BSL and closed captions)

Initial Open Call
WATCH the recording  of the Zoom call from Tuesday 24th September. This covers why direct
action targeting the insurance sector is effective and overview of the plans that were known at that
point. (with BSL interpretation and closed captions.)

https://www.youtube.com/watch?v=yBtfGU_RVLY
https://www.youtube.com/watch?v=vqsD7bpCeMc


IOS Week of Action

Take IOS Action From Home
If you can’t get to the action on the streets, join Digital Rebellion for daily do-it-at-home actions
including mass phoning, social media storms, a letter campaign and more!

Join us from home to add pressure and spread the message. Go to the on the Digital Rebellion
website for some powerful ways you can get involved!

Sharing social media content
Taking a selfie to add to our video project
Making phone calls on certain days

�� Sign up for Digital Rebellion action emails to get action alerts.

https://digitalrebellion.uk/actions/insure-our-survival
https://digitalrebellion.uk/actions/insure-our-survival
https://actionnetwork.org/forms/digital-rebellion-sign-up-here?source=RebelToolkit
https://digitalrebellion.uk/actions/insure-our-survival


Take Action - ongoing



Take Action - ongoing

Campaign Ethos
The quickest, surest way to disrupt Oil, Gas & Coal in the UK is to target dirty insurers. So let’s work
together to push them as hard as we can as fast as we can. It’s late in the day but we know this
works.

“We welcome everyone and every part of everyone” this is XR and friends. We need
everyone.

Sustained Action: this is a direct action campaign where sticking to it and going back really
matters. We must take every opportunity to create and maintain pressure on the dirty insurers to
succeed.

Decentralised Actions: IoS aims to provide what you need to build that pressure - contact us now if
you need any additional support (incl. funds) or to get started planning your own Insurance actions.



Take Action - ongoing

Regular Action
We know that it takes regular action to shift insurers. You don’t always have to be on the streets,
there are a range of tactics you can use to do this.

Warning Shot
All campaigns start by giving a target an opportunity to do the right thing before the campaign
begins. The easiest way of doing this is to send the target a warning shot email. We also want to let
them know that they have a week to respond, or we’ll assume that they are working with Total,
and will launch a campaign on them.

Here is a  list of email addresses for the CEOs different insurers.

Here is a letter template that you can use as a starting point.

Regular Leafleting and Conversations
Another way to engage staff is to hold regular leafleting actions outside their office. Pick your
target here

Some groups have received verbal commitments from insurers this way. If you do, make sure you
ask them to send it to you in writing.

https://airtable.com/appV5yX3pacpvkyqS/shrhDjvjDuAMNZTuO/tblLl6OJB6KD1Fwhg
https://docs.google.com/document/d/1r7QycZ8BpdfxxVm-XTF5Qwpnjzs17lMKWnEpEg9k_Ng/edit
https://rebeltoolkit.extinctionrebellion.uk/books/insure-our-survival/page/choose-your-target-demands
https://rebeltoolkit.extinctionrebellion.uk/books/insure-our-survival/page/choose-your-target-demands


Take Action - ongoing

Take Action From Home
Do It At Home/Digital Rebellion
We can use various methods to show public concern around the campaign:

Mass email and phone calling action targeting Managing Agent CEOs - get numbers,
and ideally don’t do it just once.
Gather support from other groups in your area, an open letter could be a great way
to do this. We can suggest groups that you might want to get in contact with.

Social Media
Organise a social media blitz, where you get a group together, and you comment on all their
Facebook and LinkedIn posts, and Tweet at them. This is a great follow-up action after you’ve done
a creative action and have some great photos.

Google Swarm
Google reviews can deliver a strong blow to their public image, and publicly remind everyone just
what these companies are involved in. Get your supporters to leave one start reviews on the
Managing Agent, Google profiles. Here is a Google Swarm action guide for the Stop EACOP
campaign.

Getting in the Media
The big ticket for increasing pressure is getting the insurer mentioned in the media, as we know
these insurers have been sensitive to media attention in the past. But even if you don’t do
something big enough to get national media attention you should be able to get in local media.

More advice here about press releases, spokesperson info and media lists of journalists and
publications.

Emails & Phone Calls
You want to get in touch with staff for several reasons. You want to build pressure beyond
management. You want to educate them about why their company must rule out insuring your
project. You want to encourage them to agitate internally. Finally, where they feel comfortable, we
also want to give them the opportunity to pass on useful hints and tips. For this reason, our asks of

https://docs.google.com/document/d/1iRoPEbHuH-VBGWurGSQztdCd4x4F8fhOObLfs-8LlHE/preview
https://rebeltoolkit.extinctionrebellion.uk/link/1614#bkmrk-press
https://rebeltoolkit.extinctionrebellion.uk/link/1614#bkmrk-press


staff throughout our outreach are:

Are you aware of the EACOP project?
Do you think your company should be insuring fossil fuels?
Can you raise this with your manager? How did they respond?

We’ve compiled a complete list of all the Managing Agents at Lloyd’s website, so you can
look up their contact details. For other local companies take a look here.

https://docs.google.com/spreadsheets/d/1V4_VkfKyD3qauthS1lwbHIS7yUZmfl43/preview
https://docs.google.com/spreadsheets/d/1V4_VkfKyD3qauthS1lwbHIS7yUZmfl43/preview
https://rebeltoolkit.extinctionrebellion.uk/books/insure-our-survival/page/choose-your-target-demands


Take Action - ongoing

Direct Action
If outreach isn’t leading to a commitment from an insurer, it’s time to turn up the heat. There are a
number of ways that you can do this, but a combination of them often works well. It’s best not to
do them all at once, but to spread them out over a couple of months, so you can keep building
momentum.

We follow the 'Rebel Agreement' to guide us whilst taking nonviolent direct action.

Letter Delivery Action
This action involves hand-delivering a demand letter to the offices of dirty insurers addressed to
one of the execs, that’s it.

This action design is for Tue 29th and Wed 30th in London, but could be replicated in other places.

BASIC ACTION

Collect an envelope with a demand letter.
Locate the office of a dirty insurer.
Share a photo of yourself in the Live Action Telegram chat with the envelope outside
the office, ideally as close-up as possible with something recognisable in the background.
Enter the lobby, approach the reception and ask to deliver the letter. From experience,
some will take it, but most will direct you to their post room at a goods entrance. Some
post rooms are further into the building.
Hand in the letter, if they’ll take it.
Follow their instructions politely.

ESCALATIONS to consider if you are comfortable:

ask if you can speak to the individual on the letter.
tell reception why you are there.
offer the worker engagement flyer to people you meet.
linger in the lobby and/or goods entrance.
ask to go further into the building, use your charm.
share photos or short videos of your adventures in the Live Action Telegram chat.

Fun Insurance Recces

https://rebeltoolkit.extinctionrebellion.uk/books/participating-in-actions/page/rebel-agreement
https://t.me/+_zghQm8dsqFlNTQ0
https://t.me/+_zghQm8dsqFlNTQ0


Every action will normally have at least one serious recce, however recess can be done any time,
anywhere, whether you are planning on targeting an office or not ��

A recce is the perfect introduction to direct action for new rebels and is about as low spice as it
gets.

Your recce can be as serious or playful as you like and if it causes a stir, all the better.

For more information on fun insurance recces - read this !

And more general guidance on doing recces is here in the general Action Planning book.

Creative Action
Creative actions are a great way to build pressure, get more people involved, and capture some
great images to use on social media. There are loads of different things you can do and there are
some great resources to help get creative. One of our favourite ones is Beautiful Troubles Toolkit
. There are also lists of creative elements for actions here.

https://docs.google.com/document/d/1bxD0u4fu-UjDS_72FnU4CpIiZuxmdJSRIS4lKFgTwxs/edit?usp=sharing
https://rebeltoolkit.extinctionrebellion.uk/books/action-planning/page/how-to-do-a-recce
https://beautifultrouble.org/
https://rebeltoolkit.extinctionrebellion.uk/books/design-ideas-for-actions


Mothers Rise Up - parents and kids FLASH MOB!

https://www.youtube.com/embed/3CH5n_jsRVY?si=WYTa8Vym-GsYtPzj

Bringing creative actions to the HQ of your target is a great way to push the campaign forward.

Lobby Occupations
Lobby occupations are highly effective actions that are also relatively low-spice with minimal risk of
arrest. Occupation of the lobby of Zurich during the 2024 Insure Our Future campaign is seen as
directly contributing to their decision to rule out investment in any new fossil fuel projects.

For lots more information on lobby occupations here is a really useful document.

A few weeks ago, we met with Bruce Carnegie-Brown, looked him in the eyes
and urged him to take faster action on climate for the sake of our children and
children worldwide. Now we’re back and more determined than ever to use
every ounce of creativity we’ve got to get this message through.”

Major insurer Probitas1492 have confirmed that they will never insure two

major ‘carbon bomb’ projects – the East African Crude Oil Pipeline and
the (not pretty much cancelled!) West Cumbria coal mine – after a week of
peaceful protest from Extinction Rebellion (XR) and members of the Insure Our
Future coalition.

https://www.youtube.com/embed/3CH5n_jsRVY?si=WYTa8Vym-GsYtPzj
https://cryptpad.fr/pad/#/2/pad/view/2Rixn1huLDT7zoFDQF4yfHwBbJlEQekKgG1MuNuTInA/
https://extinctionrebellion.uk/2024/03/04/probitas-pulls-out-of-eacop-and-west-cumbria-coal-mine/
https://extinctionrebellion.uk/2024/03/04/probitas-pulls-out-of-eacop-and-west-cumbria-coal-mine/


Further Actions
If creative action doesn’t cause the insurer to rule out underwriting carbon bomb projects then it
could be time to take some further action.

If you're considering taking action that could lead to arrest or you would like to check the legal
implications of your action design, then contact insureoursurvival@extinctionrebellion.uk.

Money Rebellion oil spill

Money Rebellion poured fake oil at the offices of Arch Insurance. Arch Insurance
has refused to rule out insuring fossil fuel giant Total’s East Africa Crude Oil
Pipeline (EACOP), a project that will jeopardise important ecosystems, fuel
climate change and pose significant risks to millions of people. Money Rebellion
is there to say ‘Arch must rule out EACOP’. Arch later ruled out insuring
EACOP off the back of this action.

mailto:insureoursurvival@extinctionrebellion.uk
https://www.reinsurancene.ws/arch-insurance-aegis-london-latest-to-rule-out-insuring-eacop/
https://www.reinsurancene.ws/arch-insurance-aegis-london-latest-to-rule-out-insuring-eacop/




Take Action - ongoing

Christmas Action - Write a
letter to Santa with Howden

Howden Insurance have a variety of Christmas activities going on in their stalls, but we think the
best for a cheeky bit of action is their Letter to Santa activity.

How to get involved
1. Print off the template letter from the Howden website.

2. Or pop into your local Howden branch (find a list here) and pick up some of their
postcards that you can send.

3. Complete your letter or postcard to Santa, including how much you want Howden to rule
out insuring new fossil fuel projects. If you're having an outreach stall outside Howden,
why not ask members of the public to write their own letters? Feel like you need more
information? Check out the Howden briefing here.

https://rebeltoolkit.extinctionrebellion.uk/uploads/images/gallery/2024-11/howden-santa.PNG
https://blog.howdeninsurance.co.uk/send-a-letter-to-santa-with-howden/
https://www.howdeninsurance.co.uk/branch-finder
https://rebeltoolkit.extinctionrebellion.uk/books/insure-our-survival/page/company-briefings


4. Go into the Howden branch and post your letters in their special 'North Pole Mailbox'

Will it work?
Howden is one of the few insurance companies that is employee owned. This means that
individual employees own shares, and have much more sway than they would in an
ordinary company.
This is a light hearted activity that may resonate with employees and show the volume of
support for our campaign.
It is an easy action for people to take whilst they are out and about. The Insure Our
Survival campaign has resonated with the public, and most people are surprised in the
role insurers like Howden play in propping up the oil and gas industries.

Inspiration for what to write
As you tuck into your turkey, remember that fossil fuels = future food shortages. So, make our/my
greatest Christmas wish come true and pull the insurance plug on new oil, gas and coal.

Merry Climate Crisis Christmas!
Make my greatest wish come true
Stop insuring fossil fuel
Pull the plug on those oily crooks
And keep their flood losses off your books

Want to be my/our Climate Crisis Santa? Dump your fossil fuel clients, double down on insuring
clean, renewable energy. Make it a Merry Christmas for everyone!

Xmas Flyer
You can also find a Christmas themed flyer to download and print on this page

https://www.howdengroup.com/uk-en/about-us/employee-ownership
https://rebeltoolkit.extinctionrebellion.uk/books/insure-our-survival/page/messaging-and-design


Howden Christmas Carols
Download and print the Howden Christmas Carols.pdf

Jingle Bells

Chorus:
No more oil,
No more gas,
Howden, take a stand!
Fossil fuels are wrecking us,
So cut them from your plans! Hey!
No more coal,
No more gas,
It’s time to do what's right,
Howden, rule out dirty fuel,
And join the climate fight!

Verse:
We’re here to make it clear,
Your policies must change,
The planet’s future’s near,

https://rebeltoolkit.extinctionrebellion.uk/attachments/30


And fossil fuels derange!
It’s time to insure green,
The clean path to pursue,
Howden, stop insuring
The projects that pollute!

Silent Night

Silent Earth, burning bright,
Howden’s deals, fueling blight.
Coal and oil, they must cease,
Let the planet find its peace.
Future generations plea,
Stop insuring misery.
Silent Earth, what a sight,
Howden, join the climate fight.
Leave behind the fossil fools,
Set new climate-friendly rules.
Green energy's calling you,
Time for change is overdue.

Deck the Halls

"Deck the Halls" Adaptation: "Cut the Fossil Fuels"
Original Tune: Deck the Halls

Cut the fossil fuels, Howden (Fa la la la la, la la la la)
Help the Earth, don't keep it burning (Fa la la la la, la la la la)
Rule out coal and gas expansion (Fa la la, la la la, la la la)
Switch to green, it’s time for action! (Fa la la la la, la la la la)
No more projects that destroy us (Fa la la la la, la la la la)
Howden, make the climate joyous! (Fa la la la la, la la la la)
Insurance should support the planet (Fa la la, la la la, la la la)
Say no more to oil and fracking! (Fa la la la la, la la la la)

We Wish You a Merry Christmas

"We Wish You a Merry Christmas" Adaptation: "We Wish for a Greener Future" Original Tune:
We Wish You a Merry Christmas We wish for a greener future,
We wish for a greener future,



We wish for a greener future,
Howden, take a stand!
Stop insuring oil and coal,
It’s time for climate goals!
We wish for a greener future,
Howden, take a stand!
We want clean energy!
We want clean energy!
Fossil fuels have to go,
Save humanity!



Why Target Insurers?
Insurance is the Achilles heel of the global fossil fuel industry. It’s what gives oil, gas and coal
companies the confidence to dig and drill as the planet burns - by covering their operations against
financial losses when things go wrong.

Without insurance, major oil and gas companies cannot operate and climate-wrecking
oil, gas, and coal exploration, production and distribution will fail to go ahead.

Just 20 companies insure 70% of fossil fuel projects. A large number of these companies are based
in the UK, mostly in the City of London. Insure Our Survival are paying them regular visits to
convince them to abandon the oil, gas and coal industries completely.

The 'Insure Our Future' week of actions in February showed that this is a fight for the climate we
can win. Insure Our Survival will keep the wins coming in October, and begin to fatally undermine
the ability of the fossil fuel crooks to go about their oily, planet-wrecking business.

This works!
UPDATE 22/10/24 - Generali (Italy's biggest insurer) has just announced an ambitious policy
and becomes the first major insurer to limit insurance to midstream and downstream oil and gas
including LNG infrastructure.

Insurance is an industry that isn’t used to being targeted by protest, and which cracks under
pressure when it's faced with public scrutiny and reputational damage.

Back in April, soon after the 'Insure Our Futures' actions - Zurich announced they would not
insure any new oil and gas projects after sustained activist pressure had exposed them to
public scrutiny and threatened to tarnish their reputation.

In March 2024, six days after Christian Climate Action occupied their City of London office lobby, a
major insurer, Probitas1492 confirmed that they will never insure two major ‘carbon bomb’
projects – like the East African Crude Oil Pipeline and the proposed West Cumbria coal mine
(the latter of which now seems extremely unlikely to go ahead).

Campaigning by climate movements forced six major insurers to stop insuring Adani’s Carmichael
coal mine in Australia last year, bringing the total refusing to insure the project to 46. A coalition of
major reinsurance firms pulled out of EACOP in January in the face of growing protests about
fossil fuel expansion and fears about damage to their reputations.

https://global.insure-our-future.com/generali-a-new-step-forward-in-the-fight-against-oil-and-gas-expansion/
https://extinctionrebellion.uk/2024/04/09/extinction-rebellion-launches-major-campaign-to-demand-all-insurers-dump-fossil-fuel-crooks-after-big-zurich-win/
https://extinctionrebellion.uk/2024/04/09/extinction-rebellion-launches-major-campaign-to-demand-all-insurers-dump-fossil-fuel-crooks-after-big-zurich-win/
https://extinctionrebellion.uk/2024/03/04/probitas-pulls-out-of-eacop-and-west-cumbria-coal-mine/
https://extinctionrebellion.uk/2024/03/04/probitas-pulls-out-of-eacop-and-west-cumbria-coal-mine/
https://rebeltoolkit.extinctionrebellion.uk/link/1706#bkmrk-stop-eacop
https://www.pipeline-journal.net/news/east-africa-pipeline-faces-mounting-pressure-major-insurers-walk-away


Rising insurance costs were the main factor in activists halting the UK's Cambo and Canada’s Bay
du Nord (Equinor) projects. Probitas confirmed it has moved away from Adani and the pressure
is building on EACOP.

https://www.stopcambo.org.uk/updates/shell-departs-and-leaves-many-questions
https://www.reuters.com/business/energy/equinor-delays-bay-du-nord-canada-oil-project-up-3-years-over-rising-costs-2023-05-31/
https://www.reuters.com/business/energy/equinor-delays-bay-du-nord-canada-oil-project-up-3-years-over-rising-costs-2023-05-31/
https://www.insurancebusinessmag.com/au/news/environmental/probitas-1492-confirms-move-away-from-adani-451916.aspx


IOS Strategy and Aims
Insure Our Survival is a national campaign to demand the insurance industry pull the plug on the
fossil fuel criminals who are drilling and pumping the oil and gas products that will fry our futures -
if we let them.

In February 2024, thousands of us took to the streets in the City of London and towns and cities
across the country in an Insurance Week of direct action, Insure Our Future. This climaxed with
giant global insurer Zurich bowing to our sustained pressure and announcing they are pulling out of
insuring all new oil and gas projects.

We are building on that major win with a sustained and escalating campaign, Insure Our Survival
. and we welcome everyone and every part of everyone - whether new to activism, returning or
taking action with another aligned group.

Focusing our rebel creativity and courage, and working alongside an alliance of other seasoned
campaigners and movements, we are targeting general insurers, brokers. reinsurers and
underwriters with high, medium and low-risk actions and powerful storytelling around a single
demand: stop insuring all new oil, gas, and coal projects and infrastructure.

But we won’t stop there. Our ultimate aim is to force all insurers, reinsurers and underwriters to
quit the fossil fuel industry completely and for good.

Insurance action works. Insurance is Winnable
We showed in early 2024 that direct action by XR against Insurers can not only get them out of
specific Fossil Fuel expansion projects, such as Cambo, EACOP and Rosebank, but also move them
to rule out insuring Fossil Fuel expansion going forwards as Zurich did globally following direct
action by XRUK this Spring.

After a one-rebel occupation of their lobby in London, Zurich Global’s CEO actually
emailed XR’s actions team. Which was a first!! One month later they announced they are
getting out of insuring any new Fossil Fuel projects.

As such, Insure Our Survival’s strategy is at the ambitious end: to get more and more insurers
out of covering (aka “underwriting”) Fossil Fuel expansion or ‘carbon bomb’ projects. Forever.

Our Objective
Using this strategy, we have one overriding and clear objective:
That sustained direct action from XR & friends will get companies to stop insuring new
or expanding oil, gas & coal projects. and our goal for this next phase is that this happens for

https://global.insure-our-future.com/


at least:

1 x ReInsurer
3 x Underwriters
1 x Broker
1 x General Insurer

Keeping it In the Ground
Insurance is the Achilles’ Heel of Fossil Extraction. Without insurance they can’t drill, mine,
transport or refine.

Even better burning Fossil Fuels & overheating planet Earth is now increasing the risks of Insurance
firms going bankrupt, and they know this better than anyone. Many are ready to move out of Fossil
Fuels , they just need a good push.

What XR brings to the party is of course direct action, combining lobby occupations and mass
participation action in February 2024 with 'Insure our Future'. These proven tactics led to
successful actions in London and around the UK.
So let’s bring it!

FAQs

Why rule out insuring ALL new Fossil Fuel projects rather than specific ones?

Insure Our Survival has set the strategy to use our direct action impact to move insurers out of
all new Oil, Gas & Coal projects rather than get them to rule out specific projects. This is the
more ambitious goal and has far simpler messaging. It is also a development that carries more
‘target threat’ in that Talbot Underwriting / AIG ruling out only EACOP will not stop us coming to
visit.

This raises the costs for every new Fossil Fuel project on Earth for every insurer we
move.

With over 100 insurance firms involved and hundreds of potential projects we need to move
firms out of insuring all new Fossil Fuels projects as soon as possible to save the most carbon
and the most frontline damage and fights. Going about this project by project as is currently
the way its happening will mean we’re always fighting the next project.

Many major projects have an activist group pressuring insurers already, such as StopEACOP,
StopRosebank and WestCumbriaCoal as well as the Insure our Future network across all of
them, and we will work with them wherever possible.

https://extinctionrebellion.uk/2024/02/29/zurich-ceo-to-hold-talks-with-xr-after-week-of-insurance-protests/
https://extinctionrebellion.uk/2024/03/04/insurance-actions-around-the-uk/


Don’t Insurers need to get out of Oil, Gas & Coal entirely?

Yes. Yes they do.

We have set the goal of moving more and more out of these new Fossil Fuels projects, these
carbon bombs, as stage one on the path to insuring our survival. Ultimately we are clear and
the science is clear that they need to stop insuring all Oil, Gas & Coal.

Stopping insuring new Fossil Fuels is easier than cancelling coverage already happening for the
target insurers, but it also leads them to setting a policy, as Zurich and Aviva have, which we
can then push them to apply to ‘renewals.’ Which will be much easier once they have that
policy and have stopped insuring adding even more carbon emissions via new projects.

Step one: get Insurer XYZ to set a strict policy excluding new Oil, Gas & Coal Step two: get
them to apply that same strict policy to contract renewals

We need as many rebels taking as much insurance action as possible now to move insurers
along this path in a timeframe that makes a difference to when and how we cross 2 degrees.

Do we even need Insurers?

Sadly yes, any decarbonised future needs (some of) them.
As well as insuring pipelines and oil rigs and supertankers these same firms also insure
desalination plants, public transport infrastructure, solar and wind farms, and many other
things humanity needs and will need more of in a warmer and decarbonising world.

If we are to undertake an ambitious transformation of societies the projects will need the risk
assessment and management expertise that only these firms have.

Aren’t they just like the Banks?

Not quite. They have to accurately model the real world and make decisions based on the
physical realities, rather than the markets, or lose their shirts.

Of all the financial status quo firms the insurers are not just the ones we need the most for any
transition, they are also the only ones that actually need to deal with the real world. To price
any big infrastructure or even household/car insurance they offer they have to stay up to date
with the climate science and model the levels of expected weather and social damage the
planetary warming is likely to bring, as accurately as possible. Getting that wrong means they
could, probably would go bankrupt.



So of all the major corporations Insurers have the best models of the damage, social
upheaval and death tolls we will face as the planet overheats further.

This is why the price of insurance at all levels is going up: all the risks are rising fast, but the
uncertainty is rising even faster. Insurers love risk that they can accurately model - it’s how
they make money - but uncertainty on those risks is how they lose money and even go extinct
themselves.

So for insurers getting out of Fossil Fuels ensures their survival too.



Choose Your Target &
Demands
Where is your closest insurance office?
The first step is to figure out which insurers are near you and what your demands are.

First take a look at what insurance office is close to you Insurance Offices Map.

Details of each insurer
Find more details on each insurance office in this UK Insurance Offices Guide which lists the
office addresses and the projects they have ruled out.

We will also be sending out the names of insurers we will specifically target at set times, although
you’ll be welcome to visit all insurers and return to ones we’ve targeted before - unless they’ve
listened to us!

Demands:

No New Fossil Fuels - No insurers have ruled out insuring all new fossil fuel. We should
demand this of all of them. (For social media use #NoNewFossilFuels)
Stop EACOP - If the insurer you're targeting hasn’t ruled out EACOP demand they do that
immediately. (for social media use #StopEACOP)

https://www.google.com/maps/d/u/4/edit?mid=1b8DE2EpaLkMeBBYNRhpAXOC_wniAzaI&usp=sharing
https://www.google.com/maps/d/u/4/edit?mid=1b8DE2EpaLkMeBBYNRhpAXOC_wniAzaI&usp=sharing
https://airtable.com/appV5yX3pacpvkyqS/shr3F5KHeSWRfIA00/tblit7B7ZlCyPdY0E


How to use the guide e.g. Bournemouth and Brentwood

In Bournemouth you can see that Carlin is a possible target. They have already ruled out Adani
and EACOP, so you could contact them asking them to go further with the demand of No New
Fossil Fuels.

In Brentwood you can see that Chubb is a possible target. They have ruled out Adani Carmichael
but not EACOP, so BOTH the demands of No New Fossil Fuels and Stop EACOP would be valid
for this insurer.

Company Briefings
We are in the process of putting together briefings for the worst fossil fuel offenders. The briefings
can be found on this page.

If you need any support picking your target, your demands or need info/brefing on a target not yet
covered in the list above, then you can contact the campaign team directly via
insureoursurvival@extinctionrebellion.uk

https://rebeltoolkit.extinctionrebellion.uk/uploads/images/gallery/2024-10/image-1728129673581-00-20.png
https://rebeltoolkit.extinctionrebellion.uk/link/1738#bkmrk-page-title
https://rebeltoolkit.extinctionrebellion.uk/link/1738#bkmrk-page-title


Company Briefings
We have put together briefings for the worst fossil fuel offenders. You can also find information on
specific 'carbon bomb' projects on the Frontline Struggles page.

Information on some of the key Targets for the week of
action:
Click to view:

AIG Briefing
Tokio Marine Briefing

The following which automatically download:

Howden Briefing
Allianz briefing
AXA briefing
Hannover Re briefing
Swiss Re briefing

TOP global 11 fossil fuel insurers (in the UK)
Download a factsheet on the top 11 global fossil-fuel insurers (with offices in UK).

1. Lloyds of London
2. AIG
3. Chubb
4. Tokio Marine
5. Beazley
6. Hiscox
7. Chaucer
8. AEGIS
9. MS Amlin

10. Liberty Mutual
11. Brit Syndicates Limited

https://rebeltoolkit.extinctionrebellion.uk/link/1706#bkmrk-page-title
https://docs.google.com/document/d/1p3mxnXIhlP4O0jpWROTLQTwfGv26l4lwHKbSS3pFAX8/preview
https://docs.google.com/document/d/17ucRmclQcvIEPBVNqijRXbC9FKfRR6_hg-pu8mzt-o8/preview
https://rebeltoolkit.extinctionrebellion.uk/attachments/29
https://rebeltoolkit.extinctionrebellion.uk/attachments/25
https://rebeltoolkit.extinctionrebellion.uk/attachments/26
https://rebeltoolkit.extinctionrebellion.uk/attachments/27
https://rebeltoolkit.extinctionrebellion.uk/attachments/28
https://rebeltoolkit.extinctionrebellion.uk/attachments/21


Frontline Struggles
The IOS campaign strongly encourages rebels and activists across the UK to particularly target the
UK-based insurers who continue to underwrite climate wrecking ‘Carbon Bomb’ projects.

Stop EACOP

The East African Crude Oil Pipeline is a heated oil pipeline currently under construction. Once
completed, it will stretch for almost 1,443 kilometres across Tanzania and Uganda – making it the
longest heated crude oil pipeline in the world.

The pipeline will disturb sensitive ecosystems including the Lake Victoria basin, a vital water
supply supporting 40 million people, and threatens to destroy habitats for already-vulnerable
species, including the Eastern Chimpanzee and the African Elephant. Its ongoing construction has
already displaced thousands of people in villages in Uganda, with over 100,000 people
expected to be displaced in total. It’s not surprising that banks and investors have already
been warned about the climate and human rights risks of the pipeline.

Building a new crude oil pipeline as the whole world is trying to urgently shift away from fossil fuels
makes no sense – environmentally or economically. The people of countries in East and Central
Africa shouldn’t be burdened with the money-losing and polluting industries of yesterday. French
oil giant Total and the China National Offshore Oil Corporation own a combined 70% of the pipeline,
meaning the vast majority of any profits made will end up overseas. It’s not only being
financed abroad – we know EACOP is seeking insurance on the London market.

Frontline communities in Uganda, Tanzania, and neighbouring countries are standing up against
EACOP. Their continuous opposition to the pipeline and its associated projects has led directly to
banks and insurers ruling out the project. But those who are demanding an end to this project face
massive risks for their bravery – including intimidation, arrest, and police brutality.

Our pressure has led to 28 banks and 29 insurance companies ruling out providing support to
the EACOP project due to the unacceptable environment and human rights impacts. This has led to

Planned to be the world’s longest heated oil pipeline, EACOP would run from
Uganda to Tanzania cutting through Lake Victoria, the second-largest freshwater
lake in the world. But, thanks to communities and campaigners uncovering
human rights abuses and severe pollution risks, 28 global insurers have publicly
ruled out EACOP. As a result, the pipeline has been stuck in the planning stages
for over 4 years and construction has not yet begun.

https://www.stopeacop.net/banks-checklist
https://www.stopeacop.net/insurers-checklist


delays in financing the project, causing it to stall. Many Lloyd’s Managing Agents are still to rule it
out - we need to pressure them to change their mind.

EACOP is 4.5 years delayed by activists and counting, largely from getting insurers to rule out
enabling the project.

Find out: Who's insuring EACOP, by Stop EACOP.

Rosebank North Sea Oil Field

Read: Everything you need to know about the Rosebank oil field, by our friends at
#StopRosebank

The UK’s largest undeveloped oil field contains an estimated 500 million
barrels of oil equivalent and burning its oil and gas would pump more than 200
million tonnes of CO2 into the atmosphere. Fossil Fuel crooks Equinor and Ithaca
Energy are keen to develop the field which will produce carbon emissions
equivalent to the annual CO2 emissions of the 28 countries categorised as low-
income by the World Bank. Research by Insure Our Survival and our allies will
identify the insurers who are prepared to underwrite this disastrous project
soon.

https://www.stopeacop.net/insurers-checklist
https://www.stopcambo.org.uk/updates/everything-you-need-to-know-about-the-rosebank-oil-field
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/1097880/Rosebank_Environmental_Statement_-_Final_for_Submission_To_OPRED_Equinor_3rd_August_2022.pdf
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/1097880/Rosebank_Environmental_Statement_-_Final_for_Submission_To_OPRED_Equinor_3rd_August_2022.pdf


Allies and Alliances
Insure Our Survival is working alongside the Insure Our Future (IOF) coalition, a wide range of
non-XR groups and movements who offer specialist expertise built on years of campaigning, and
carry out their own traditional lobbying, engagement and campaigning which demands insurers
stop underwriting fossil fuels.

The IOF coalition includes groups from around the world. Those based in the UK are:

Coal Action Network: www.coalaction.org.uk 
Mothers Rise Up: www.mothersriseup.org
Quakers UK: www.quaker.org.uk
#STOPEACOP: www.stopeacop.net
Tipping Point: www.tippingpointuk.org

But it’s important to understand that Insure Our Survival is not part of the IOF coalition. We act
in partnership with the coalition and design and execute our own separate and accountable
campaign of direct action.

Insure our Survival also invites XR and non-XR groups and individuals who want to create or
take part in non-violent direct actions to contact us to discuss how to access support,
collaboration and funding.

Extinction Rebellion’s Relationships team encourages any new group to connect with the
coalition, rather than taking action alongside XR as an additional partner. This is in order to focus
efforts.

https://global.insure-our-future.com/about/
https://www.coalaction.org.uk/
https://www.mothersriseup.org/
https://www.quaker.org.uk
https://www.stopeacop.net/
https://tippingpointuk.org/


Messaging and Design
Insurance is the Achilles heel of the global fossil fuel industry. It’s what gives companies
such as Shell, BP and Exxonmobil the confidence to drill as the planet burns - by covering their
operations against financial losses when things go wrong.

Without insurance, major oil and gas projects would not be able to operate.

Just 20 companies insure 70% of fossil fuel projects and a large number of these companies
are based in the UK, mostly in the City of London.

Info and resources
To support your own action and media and messaging planning, here’s a briefing on why we are
targeting the insurance industry from our allies at the Insure Our Futures coalition.

We are all spokespeople! - key facts to help with spokes, livestream and outreach.

Template press release to help local actions.

Watch the insurance briefing video here (22mins) - Note this 'IOF' video is from earlier in
the year, so some situations may have changed, but the basic fundamentals are still valid.
Company Briefings.

Background on carbon bomb projects (e.g. EACOP).

IOS Design
XR actions follow the Design Programme and colour scheme for consistency. IOS actions are
using a streamlined palette of pink, black and white. Visibility of XR is key, so the symbol and/or
logotype should be used wherever possible. You can also download XR fonts here. The pink used
in this action is R237 G155 B196 or #ED9BC4.

https://docs.google.com/document/d/1bWbFMl_p8N1hpdGP_SEQo7bVuNxH8HD4UgiQ64cYkY8/preview
https://docs.google.com/document/d/1PtaNrr8BECS0UQ9kXyf4b1LdbVq1ziTX0dyOha0V2es/preview
https://drive.google.com/file/d/1Ly_QN428OM2g0tmBiXQfINi7JH_7htFa/view?usp=drive_link
https://rebeltoolkit.extinctionrebellion.uk/link/1738#bkmrk-page-title
https://rebeltoolkit.extinctionrebellion.uk/link/1706#bkmrk-page-title
https://rebeltoolkit.extinctionrebellion.uk/books/design/chapter/core-design-programme
https://rebeltoolkit.extinctionrebellion.uk/link/260#bkmrk-fonts


Flyers

New flyer for Xmas 2024 : download this flyer to print.

https://drive.google.com/file/d/1SINxZV9oDQzSXpz_4jOdoRn59oV5yOsZ/view?usp=drive_link


Three flyer designs used over the week of action in Autumn 2024.

If you need these flyers for a local action there are a couple of options.

Use THIS ORDER FORM 
Print them locally yourself:

Public
Insurance Workers
Howden actions

Posters, Stickers, Graphics

https://cryptpad.fr/form/#/2/form/view/tdDLB-Es1PEgcu-tWSRP2LJmmfSZ1lpp5quBab6UXoc/
https://rebeltoolkit.extinctionrebellion.uk/attachments/23
https://cloud.extinctionrebellion.uk/s/222BgScdJtDFQfr
https://rebeltoolkit.extinctionrebellion.uk/attachments/24


Key resources

IOS week of action ready-to-use graphics and design assets
Order IOS posters and stickers here

Additional

Stop EACOP Flyer
More Flyers, Posters and Graphics here
Create Your Own Flyers/ Posters
Testimonials

Hashtags
Please also tag @xrebellionuk or if doing local actions also tag relevant
groups/organisation/people who you think might help amplify your action.

#InsureOurSurvival
#ExtinctionRebellion
#StopFloodingUs

https://rebeltoolkit.extinctionrebellion.uk/uploads/images/gallery/2024-10/ios-posters.PNG
https://drive.google.com/drive/folders/12D4M1wRwB5FNDXpFgCdU4sC_a25FLF6-?usp=share_link
https://cryptpad.fr/form/#/2/form/view/tdDLB-Es1PEgcu-tWSRP2LJmmfSZ1lpp5quBab6UXoc/
https://drive.google.com/file/d/1EHjEKT8ZwlxTDpgFFTHOSiuil_2BihNd/view?usp=drive_link
https://drive.google.com/drive/folders/1Yyt2_8tF_iVo3cUES4DuvKJoNStrNdUU
https://rebeltoolkit.extinctionrebellion.uk/books/design/page/visuals-generator-aktivisda-%28vizgen%29
https://www.canva.com/design/DAF0F1W-mWw/CT_Sc21wdX4WV-iVGZ9L6g/edit


#StopEACOP
#RiskyBusiness
#ClimateCriminals

Press coverage from IOS week of actions:
Extinction Rebellion target insurance giants in City of London - Socialist Worker
Climate activists in ‘zombie dance’ protest outside insurance offices - The
Independant
Extinction Rebellion danced in Glasgow dressed as 'zombies' while protesting
climate change - Daily Record
Extinction Rebellion blockade Gherkin as more insurance firms targeted -
Insurance Times

Banner/Placard Messaging
Insure Our Survival slogan: 'Insure Our Survival, Not Fossil Fuels'

XRUK banner slogans:

Placard suggestions:

For targeted campaigns in high flood risk areas:

Pull the plug on new oil & gas
No New Oil and Gas
Stop Insuring Climate Chaos
You’re a Risky Business
Decide Together: Insure Our Future

Climate Breakdown Cover
Only Fools Insure Fossil Fuels
Stop Insuring Climate Chaos
Insure our Survival No food, no future Boycott ‘name of insurance company’
(only those that have public facing services). Or add an insurance company logo
to your placard & include a message for them.

https://socialistworker.co.uk/news/extinction-rebellion-target-insurance-giants-in-city-of-london/
https://www.independent.co.uk/news/uk/axa-aig-michael-jackson-glasgow-insurance-b2637595.html
https://www.independent.co.uk/news/uk/axa-aig-michael-jackson-glasgow-insurance-b2637595.html
https://www.dailyrecord.co.uk/news/scottish-news/extinction-rebellion-danced-glasgow-dressed-33993965
https://www.dailyrecord.co.uk/news/scottish-news/extinction-rebellion-danced-glasgow-dressed-33993965
https://www.insurancetimes.co.uk/news/extinction-rebellion-blockade-gherkin-as-more-insurance-firms-targeted/1453515.article
https://www.insurancetimes.co.uk/news/extinction-rebellion-blockade-gherkin-as-more-insurance-firms-targeted/1453515.article


Stop Flooding Us
Paying you (or name of insurer) to flood our homes
Don’t make us The Uninsurables
Floody Hell
Flood Alert
Insuring Oil = Drowning Lives!
Fossil Fuels Get Insurance, We Get Floods!
Insuring Our Future? More Like Drowning It!
Fossil Fuels = Floods. Thanks for the Uninsurable Future!
The floods are Right Here, Right Now



IOS Feedback and Learning
This IOS FEEDBACK SURVEY allows you to give feedback on the Insure Our Survival week of
action and then, once collated, the results, analysis and reflections will also be posted on this page.
Results are already being collated, but new submissions still welcome.

DETAILS OF THE FEEDBACK PROCESS

Feedback
The survey above is intended for:

individuals
teams/circles/affinity groups/local groups
people who attended an action
people who didn't attend an action (we are keen to understand reasons why people
couldn't/didn't attend)
people who took digital actions from home

Analysis
Feedback is anonymised and then reviewed by a small team to ensure it doesn't identify
individuals unneccesarily. Personal feedback about individuals is handled privately and
removed from the analysis and reporting.

Various tools are used to extract common themes from the large volume of individual feedback
we typically receive after major events. Both the summary of feedback themes and the
individual anonymised responses are made available for circles/teams to review and reflect on.

All constructive feedback is welcome and the results will be collated and analysed. The
summary will then be published here on the Rebel Toolkit in a similar way to the Upgrade
Democracy feedback.

Deadlines
There are no hard deadlines for this survey - but collation of initial individual responses will be
done on Monday 11th November. The responses from Upgrade Democracy mostly came in very
soon after the action and it's very useful to start collating information early.

https://actionnetwork.org/surveys/insure-our-survival-feedback-survey?source=RT
https://rebeltoolkit.extinctionrebellion.uk/link/1719#bkmrk-page-title
https://rebeltoolkit.extinctionrebellion.uk/link/1719#bkmrk-page-title


If some circles/teams have debriefs at a later time than this - it can actually be helpful for that
process to have a timely summary of the individual feedback survey responses to drawn upon.

Most reponses come in immediately following mass emails asking for feedback

Learning
The second stage of this process is for UK circles in particular (or anyone else) to review the
feedback and find some insight and learning that will help with future actions or future work
supporting actions.

Again, there are no hard deadlines for this stage. Whilst some teams meet frequently and have
relatively short learning cycles, others may take longer to reflect on the feedback and the wider
learning for XR overall. Some Action Support teams use the immediate feedback from one day's
action to improve support for subsequent days for example.

Ultimately, circles/teams are responsible for deciding where they are focusing their
improvement efforts. The expectation is that circles/teams will want to be transparent with
these plans.

The outputs from this stage of the process will also be made public on this page.

Overview of the week
This XR blog post explains how the week unfolded.

Photos
A collection here from the XR Media team of some of the top images of the London and Regional
actions.

Results
These charts are updated regularly (it's a manual process analysing the feedback report)

Main reasons for non-attendance (including top themes from 'other'
category)

1. Prior personal commitment: Needing longer notice of actions to plan attendance or
lack of support from partners, are significant factors affecting individuals' ability to

https://extinctionrebellion.uk/2024/11/21/insure-our-survival-how-the-week-unfolded/
https://show.pics.io/xr-global-media-breaking-news/search?collectionIds=673dc56500150ffdd05f9bb9


engage in volunteer work.
2. Health issues
3. Family/caring responsibilities: such as arranging childcare and the timing of the event

being during school holidays.
4. Travel Issues: As well as issues with the distance to travel to actions, even living

overseas, some participants highlight the negative environmental impact of travelling
across the country, indicating a desire for more sustainable practices.

5. Work commitments
6. Cost of attending and some respondents were unaware of available travel

subsidies
7. Too busy with other campaigns/activism
8. Design/style/messaging of action didn't appeal, not understanding the focus on the

insurance industry.
9. Disillusionment with Activism: A sense of futility, belief that current efforts are

ineffective or weak against powerful political and economic forces. There is a recognition
of the need for younger generations to take action, with older individuals feeling a lack of
energy or hope for change.

10. Isolation and Lack of Community: Some individuals feel isolated in their activism,
noting that they do not know anyone in local groups, which can hinder their willingness to
participate.

11. Barriers to Participation: Challenges in becoming active volunteers, such as not being
trained or approved, feeling overwhelmed by personal responsibilities.

Analysis
With the number of responses received, this has required the use of AI tools to extract common
themes. Whilst this avoids the potential biases of a human doing the work , AI tools have their own
biases about what they consider important. Teams reviewing feedback are encouraged to also read
the detailed comments for a more thorough understanding. Contact
actionsupport@extinctionrebellion.uk if your team needs access.

Roses / Buds / Thorns
Digital (from home) Actions

Digital Roses
1. Social Media Engagement: There is a strong emphasis on sharing content through

social media platforms like Facebook, Instagram, and Twitter. Participants found it

mailto:actionsupport@extinctionrebellion.uk?subject=Request%20link%20to%20read%20IoS%20feedback


easy to share videos, events, and messages, indicating that social media is a key tool
for outreach and engagement.

2. Clear Communication: Many comments highlight the importance of clear messaging
and instructions. Participants appreciated well-communicated actions and the advance
notice provided for events and activities.

3. Accessibility of Actions: The ease of participating in actions, whether online or
offline, is a recurring theme. Many individuals noted that the actions were
straightforward and accessible, which encouraged their involvement.

4. Support and Resources: The availability of support sessions (like Zoom calls) for
those less confident in taking action was positively received. This indicates a
community-oriented approach to activism, where support is provided to empower
individuals.

5. Diverse Activities: Participants engaged in a variety of activities, including signing
petitions, writing to MPs, leaving reviews, and participating in social media campaigns.
This diversity allowed individuals to choose actions that suited their preferences and
capabilities.

6. Impact of Digital Tools: The use of digital tools and platforms for activism was
noted, with many participants expressing that they could still contribute despite not
being able to attend physical events. This highlights the role of technology in modern
activism.

7. Personal Experiences and Limitations: Some participants shared their personal
limitations (e.g., health issues, last-minute responsibilities) that affected their ability to
engage fully, yet they still found ways to contribute, showcasing resilience and
adaptability.

8. Targeted Campaigns: There was appreciation for targeted campaigns that focus on
specific industries (like the insurance and fossil fuel industries), suggesting that
strategic targeting can be effective in advocacy efforts.

Digital Thorns
1. Communication Barriers: Many individuals expressed difficulties in communication

due to lack of access to necessary tools (e.g., English SIM card for phoning, WhatsApp
issues). This highlights the importance of reliable communication channels in
organizing and participating in actions.

2. Social Media Challenges: There is a recurring theme of frustration with social media
platforms. Users found them complicated, overwhelming, and sometimes ineffective
for engagement. This includes issues with spamming, account restrictions, and the
complexity of managing multiple platforms.

3. Public Perception and Personal Image: Concerns about how one's political views
might affect personal relationships were noted. Some individuals preferred to keep
their political discussions separate from their personal social media to avoid alienating
friends.

4. Technical Difficulties: A significant number of participants reported feeling
overwhelmed by technology and digital tools. This includes difficulties with
understanding formats, using apps, and engaging with online actions, suggesting a



need for more user-friendly resources.
5. Isolation in Participation: Feelings of isolation were expressed, particularly when

individuals attended events alone or felt unsupported by their social circles. This
indicates a need for better community building and support systems.

6. Need for Simplified Resources: There is a clear demand for simplified, accessible
resources for those who are not tech-savvy. Suggestions included creating basic
guides or hand-held attachments to help individuals engage more effectively.

7. Frustration with Action Outcomes: Some participants felt that their efforts did not
lead to significant outcomes or that actions were not impactful, leading to a sense of
disillusionment.

Digital Buds
1. Engagement and Communication: There is a strong emphasis on the need for

better communication and engagement strategies, such as having more tables with
leaflets for discussions, and utilizing digital platforms like Zoom and email to reach out
to participants.

2. Digital Options: The importance of maintaining digital options to complement
physical actions is highlighted, suggesting a hybrid approach to activism.

3. Targeted Actions: Suggestions for targeted actions, such as emailing specific
companies or politicians, indicate a desire for more focused advocacy efforts.

4. Visibility and Awareness: The need for visibility in activism is mentioned, along with
the idea of using television dramas to raise awareness about environmental issues,
making them more relatable to the public.

5. Community Building: There is a desire for community connection, with mentions of
wanting to meet like-minded individuals and share inspiration.

6. Regular Updates: The call for regular updates and insights suggests that keeping the
community informed is crucial for maintaining engagement and respect for the
organizations involved.

7. Response to Political Climate: The data reflects a concern about the political
climate, particularly regarding the rise of far-right movements, and a call to redouble
efforts in activism in response to these challenges.

8. Planning and Organization: There is a need for better planning of digital actions,
allowing participants to prepare and engage more effectively.

Feedback from non-attendees

Non-Attendee Roses
1. Public Engagement and Perception: There is a strong emphasis on ensuring that

initiatives do not irritate or alienate the public. The actions were designed to be
peaceful, family-friendly, and engaging, which helped in garnering public support and
awareness.



2. Effective Communication: The importance of clear messaging and communication
is highlighted. The back office was well organized, and key messaging was praised for
being excellent. Social media guidance was also noted as effective, with a focus on
informative and user-friendly content.

3. Creativity and Visual Impact: The use of creative visuals, costumes, and theatrical
elements in actions was appreciated. The actions were described as attention-
grabbing and memorable, contributing to a strong visual presence in media coverage.

4. Digital and Social Media Strategy: The campaign effectively utilized digital
platforms for outreach and engagement. Livestreaming and social media posts
allowed those unable to attend in person to feel involved, and the digital toolkit
provided valuable resources for participants.

5. Regional and Local Actions: There was a successful strategy of having both
national and local actions, which helped in spreading the message and engaging
different communities. The coordination between local groups was noted as a positive
aspect.

6. Targeting Specific Industries: The focus on targeting the insurance industry was
seen as a clever strategy, with actions designed to raise awareness about their role in
environmental issues. This approach was viewed as more effective than targeting the
public directly.

7. Positive Feedback and Global Awareness: The actions received positive feedback
both locally and internationally, raising awareness about environmental issues and
demonstrating a commitment to non-violent activism.

8. Inclusivity and Participation: The campaign encouraged participation from
individuals who could not attend in person, fostering a sense of community and
collective action. The use of digital tools allowed for broader involvement.

Non-Attendee Thorns
1. Organizational Issues: Many participants expressed concerns about the

disorganization of events, including poor planning and lack of engagement from
members. There were mentions of actions being poorly timed and not well-
coordinated.

2. Media Coverage: A significant number of comments highlighted the lack of media
coverage for the actions, with participants feeling that the press did not adequately
represent their efforts or the urgency of the climate crisis.

3. Participation Barriers: Several individuals noted barriers to participation, such as
work commitments, mobility issues, and the need for more advance notice about
events. Some felt that the actions were not accessible to a broader audience.

4. Relevance of Actions: There were mixed feelings about the relevance and impact of
the actions, with some participants feeling that the focus on insurance did not
resonate with the average person and that the actions did not feel vital or exciting.

5. Demographic Concerns: Some comments pointed out the lack of diversity within the
movement, particularly regarding the age and racial demographics of participants,
and the need to reach out to younger and more diverse groups.



6. Emotional Responses: Participants expressed feelings of frustration, sadness, and
burnout regarding their involvement in the movement, indicating a need for better
support and engagement strategies.

7. Desire for Change: Despite the criticisms, there was a clear desire among
participants to be more involved and to see more effective actions that could lead to
real change in the climate crisis.

Non-Attendee Buds
1. Planning and Coordination: There is a strong emphasis on the need for advanced

planning for actions, particularly regarding staffing and scheduling. Suggestions
include providing at least three months' notice for events to accommodate
participants' schedules, especially for those with work commitments.

2. Diversity of Actions: Participants express a desire for a variety of action types,
including flash mobs, themed events (e.g., Halloween), and local grassroots initiatives.
There is a call for actions to be spaced out throughout the year and for more regional
diversity, moving beyond a London-centric focus.

3. Public Engagement and Awareness: Many comments highlight the importance of
raising public awareness through creative and engaging methods, such as social
media campaigns, public disruptions, and themed events. There is a suggestion to link
actions to broader social justice issues to resonate more with the public.

4. Targeting Corporations: There is a clear call to focus on corporations that
contribute significantly to environmental destruction, particularly fossil fuel producers.
Participants suggest that actions should aim to embarrass these entities and raise
awareness about their impact on climate change.

5. Sustainable Practices: The need for promoting sustainable practices and reducing
reliance on fossil fuels is a recurring theme. Suggestions include advocating for public
transport, reducing plastic use, and highlighting the environmental impact of
transportation methods.

6. Collaboration and Networking: There is interest in collaborating with other
organizations and extending efforts to partners in Europe. Building networks for
collective action is seen as beneficial.

7. Digital Engagement: The importance of maintaining digital engagement and home-
based actions alongside physical events is emphasized. Participants suggest that
online actions can complement in-person efforts and reach a wider audience.

8. Feedback and Improvement: Participants express a desire for feedback
mechanisms to improve future actions, including better messaging and publicity about
the outcomes of previous actions to encourage more involvement.

9. Education and Local Focus: There is a call for continued education at the local
level, using local data and examples to illustrate the impact of climate change and the
importance of activism.

London Actions



London Monday Roses
1. Organization and Planning: The event was noted for its well-organized structure,

including clear meeting points, effective route planning, and thorough briefings for
stewards. Participants appreciated the pre-event communication and the overall
coordination on the day of the event.

2. Visual Impact and Creativity: The use of visuals, such as banners, flags, costumes,
and theatrical elements (like the die-in and the pink boat), played a significant role in
conveying the protest's message. The creativity in the presentation helped to engage
the public and media effectively.

3. Community and Inclusivity: There was a strong sense of camaraderie among
participants, with many noting the friendly atmosphere and the inclusion of diverse
groups, including older participants and those from the global south. The event
fostered a community feeling, with many expressing joy in being part of a collective
action.

4. Engagement and Outreach: Participants actively engaged with the public through
leafleting and conversations, which were seen as effective in raising awareness about
the protest's goals. The outreach efforts were well-received, with many passersby
showing interest in the materials distributed.

5. Wellbeing and Support: The presence of a wellbeing team and provisions for
comfort (like chairs and food) were highlighted as important aspects of the event. This
focus on participant wellbeing contributed to a positive experience for those involved.

6. Police Interaction: The relationship with law enforcement was generally described
as positive, with police being unobtrusive and supportive, which contributed to a safe
environment for the protest.

7. Impactful Actions: Specific actions, such as the die-in and occupations, were noted
for their effectiveness in drawing attention to the protest's message. The theatricality
of these actions helped to create memorable moments that resonated with both
participants and the public.

8. Music and Performance: The inclusion of music, particularly the samba band, was a
highlight for many participants, enhancing the atmosphere and energy of the event.
The performances were seen as uplifting and integral to the overall experience.

9. Targeted Messaging: The protest effectively targeted specific companies and
issues, particularly in the insurance sector, which was central to the campaign's focus.
This strategic approach helped to clarify the protest's objectives and engage relevant
stakeholders.

Overall, the event was characterized by strong organization, creative expression, community
spirit, and effective outreach, all contributing to a successful protest experience.

London Monday Thorns
1. Low Turnout: A recurring theme is the disappointment regarding the low number of

participants (""low turnout of rebels"", ""very low turnout of general rebels"",
""disappointing uptake of the actions by the mainstream media""). Many felt that the



numbers were not sufficient for a national action, which affected the overall impact.
2. Communication Issues: There were several mentions of poor communication among

the organizers and participants, including confusion about meeting times, routes, and
schedules (""lack of info between our roadtakers & main group"", ""forgot to advise
the roadtakers when the march route deviated"", ""uncertainty once we got to Bank of
England"").

3. Timing and Organization: Many participants noted that the march started late and
that there were issues with the timing of food and breaks (""food was a bit late"",
""lunch was very late in the afternoon""). This led to frustration and a lack of energy
among participants.

4. Sound and Visibility: There were complaints about the sound levels during speeches
and performances, making it difficult for many to hear (""speeches largely inaudible"",
""the sound system blasting took away the attention from the screen""). Additionally,
the placement of bands and speakers was criticized for not being conducive to
visibility and engagement (""band placed near the back of the march leading to
gaps"").

5. Engagement with the Public: Participants expressed concerns about effectively
engaging with the public and whether the messaging was clear (""if an onlooker didn't
get a leaflet, was our objective clear?"", ""were people puzzled by the emphasis on
Zombies?""). There were also mentions of excessive noise hindering outreach efforts
(""the non-stop drumming hindered my conversations with people"").

6. Weather and Environment: The weather was noted as a factor that negatively
impacted attendance and morale, particularly at the end of the march (""rain also
didn't help"", ""weather was not on our side"").

7. Burnout and Capacity: Some participants highlighted issues of burnout among the
core group of activists, suggesting that the same individuals were doing too much
(""too little capacity in the planning and design teams"", ""many of the same faces
doing too much"").

8. Logistical Challenges: There were logistical challenges mentioned, such as
difficulties in keeping the group together, managing the flow of the march, and
ensuring that everyone was informed about changes (""the space where the March
ended at bank station was a challenging one"", ""difficult for me to identify the team
at the muster point"").

9. Mixed Messages: Some feedback indicated that there were mixed messages being
communicated, particularly regarding the focus of the actions and the expectations
set for participants (""I think focus should be put on what we want to see more of, not
less of"", ""it's not fair/helpful to suggest rest & then say 'maybe think about those
who can't rest'"").

10. Need for More Rebels: A strong desire for increased participation was expressed,
with many wishing for more people to join the actions to amplify their impact (""I wish
that more people had attended"", ""we could always benefit from more people"").

London Monday Buds



1. Engagement and Inclusion: There is a strong desire to engage younger people and
diversify the crowd, as many participants noted that the current demographic is quite
senior. Suggestions include involving more young people and ensuring that chants and
participation are accessible to all.

2. Communication and Coordination: Many comments highlight the need for better
communication among organizers, stewards, and participants. This includes clearer
information about routes, timing, and actions during marches, as well as ensuring that
all participants receive important updates, especially those who sign up last minute.

3. Direct Action and Creativity: There is a call for more direct actions, such as
occupations and creative stunts, to maintain momentum and visibility. Participants
appreciated the effectiveness of street theatre and visual displays but suggested
improvements in execution and engagement.

4. Wellbeing and Accessibility: The importance of wellbeing during actions is
emphasized, with suggestions for more breaks, access to water, and the use of chairs
for comfort. Ensuring that actions are accessible to all participants is a recurring
theme.

5. Targeting Specific Issues: There is a focus on targeting specific organizations,
particularly insurance companies, and using clear messaging to convey the rationale
behind actions. Participants suggested using statistics and impactful visuals to
strengthen the message.

6. Mobilization and Outreach: Suggestions for better outreach strategies, such as
leafleting and using mobile displays, were made to increase participation and
awareness. There is a desire for more effective mobilization strategies to ensure
higher turnout at events.

7. Feedback and Adaptation: Participants expressed the need for ongoing feedback
mechanisms to assess the effectiveness of actions and adapt strategies accordingly.
This includes understanding why turnout may be low and addressing those concerns.

8. Morale and Community Building: Maintaining morale and a sense of community
among participants is crucial. Many noted the importance of celebrating successes
and keeping spirits high during actions.

London Tuesday Roses
1. Organization and Planning: The event was noted for its impeccable organization,

with clear communication regarding meeting points, schedules, and action plans.
Participants appreciated the thorough briefings and the availability of resources such
as maps and online information.

2. Atmosphere and Engagement: The atmosphere during the march was described as
friendly, calm, and almost carnival-like, with positive engagement from both
participants and passersby. The presence of drummers, creative props, and visual
displays contributed to a lively environment.

3. Effective Messaging: Clear and impactful messaging was a recurring theme, with
the use of digital billboards, placards, and informative leaflets. The messages focused
on climate justice and the role of insurance companies in fossil fuel projects,
resonating well with the audience.



4. Safety and Support: Participants felt safe due to the presence of well-trained
stewards and police cooperation. The support provided to stewards and participants,
including food and wellbeing resources, was highlighted as a positive aspect of the
event.

5. Creative Actions: The use of creative tactics, such as the 'soft blockade', engaging
visuals, and performances by groups like the Red Rebels, added depth to the protest
and helped convey the urgency of the climate crisis.

6. Community and Collaboration: There was a strong sense of community among
participants, with many expressing appreciation for the collaborative spirit and
support from fellow activists. The integration of families and local groups into the
actions was also noted positively.

7. Impact on Target Audience: The actions were designed to engage directly with
employees of targeted companies, creating opportunities for dialogue and raising
awareness about climate issues. The presence of activists outside corporate buildings
was seen as effective in reaching industry workers.

London Tuesday Thorns
1. Need for More Participation: There is a strong call for more rebels to join the

movement, indicating a concern about low numbers of attendees and engagement.
2. Communication and Clarity: Many participants expressed the need for clearer

communication regarding the day's plans, objectives, and roles. Confusion over
instructions and the lack of a structured outline contributed to feelings of
disorganization.

3. Safety Concerns: There were concerns about safety during marches, particularly at
choke points where large vehicles passed close to participants without adequate
warnings or guidance from stewards or police.

4. Handling Opposition: The presence of opposing voices during the march raised
questions about how to handle dissent. Some felt that the approach to dealing with
hecklers was not effective and suggested alternative methods of response.

5. Impact of Actions: Participants questioned the effectiveness and impact of certain
actions, such as the handing out of peas and the overall messaging of the protests.
There was a desire for actions to be more coherent and impactful.

6. Engagement with the Public: There were mixed feelings about the leaflets used
during the protests, with suggestions that a single, well-targeted leaflet would be more
effective than multiple versions.

7. Timing and Structure of Events: The pacing of the events, including long breaks
and pauses, was criticized for causing a loss of momentum and making it difficult for
participants to stay engaged.

8. Perception and Image: Concerns were raised about how the movement is perceived
by the public, especially in light of associations with law-breaking and the need to
present a serious image.

9. Media Coverage: There was disappointment regarding the media coverage of the
events, with calls for better engagement with media to ensure the movement's
messages are communicated effectively.



10. Inclusivity and Diversity: Some feedback indicated a need for more diverse
participation, including younger individuals, to enhance the visual and emotional
impact of the protests.

London Tuesday Buds
1. Collaboration with Unions: There is a strong interest in collaborating with worker

unions, particularly those representing low-wage and insecure workers, such as
security workers, cleaners, and Uber drivers. This suggests a focus on solidarity with
marginalized worker demographics.

2. Targeting Insurance Companies: Insurance companies are identified as a key
target for actions, with suggestions for ongoing campaigns and soft blockades to raise
awareness about their role in fossil fuel financing.

3. Effective Communication and Planning: The need for improved communication
regarding logistics, such as the location of toilets, food availability, and route changes,
is emphasized. There is also a call for clear identification of targets during actions to
enhance visibility and impact.

4. Visual Messaging and Branding: The importance of specific and targeted
messaging in banners and materials is highlighted, as well as the need for more
prominent branding of Extinction Rebellion (XR) to avoid being perceived as generic
protest.

5. Engagement and Inclusivity: There is a desire to make actions more family-friendly
and to engage a wider audience, including the use of music and stillness to convey
messages effectively. The idea of having activities for families during school holidays
is also mentioned.

6. Learning from Past Actions: There is a focus on reflecting on previous actions to
learn what worked and what didn’t, with an emphasis on planning and executing
future actions more effectively.

7. Utilizing Media and Visibility: The use of media vans and the need for continuous
media engagement is noted, along with the idea of using creative methods to attract
attention and convey messages.

8. Safety and Accessibility: Concerns about safety, especially for families and children
during actions, are raised, suggesting that future events should be planned with these
considerations in mind.

9. Innovative Action Strategies: Suggestions for new forms of protest, such as soft
blockades and creative performances, indicate a willingness to experiment with
different strategies to maintain pressure on targets.

10. Support for New Ideas and Participants: There is an acknowledgment of the need
for fresh ideas and support for new participants in the movement, indicating a desire
for growth and inclusivity within the organization.

London Wednesday Roses
1. Organization and Planning: The event was noted for its well-organized structure,

with clear briefings, effective communication among stewards, and a well-planned



route that facilitated smooth transitions between sites.
2. Creativity and Theatricality: The use of creative elements such as the zombie

theme, drumming, street theatre, and visual props (like the carbon bomb and giant
Jenga) played a significant role in engaging the public and making the protest more
impactful.

3. Community and Camaraderie: Participants highlighted the friendly and supportive
atmosphere, with mentions of well-being support, shared meals, and a sense of family
among the rebels.

4. Public Engagement: The actions were designed to attract public attention, with
effective outreach through leafleting and performances that drew interest from
onlookers, including workers in nearby buildings.

5. Visual Impact: The visual aspects of the protest, including the drumming in
acoustically favorable locations and the striking costumes of the zombies, were
praised for their effectiveness in conveying the message.

6. Adaptability: The ability to adapt plans in response to changing circumstances was
noted, showcasing the flexibility of the organizers and participants.

7. Well-being Support: The presence of well-being stewards providing food, water, and
rest areas was appreciated, contributing to a positive experience for participants.

8. Effective Messaging: The outreach resources, including leaflets and speeches, were
described as clear and impactful, effectively communicating the protest's goals and
messages.

9. Successful Actions: Specific actions, such as occupations of insurance company
lobbies and the use of humor in performances, were highlighted as particularly
successful in raising awareness and engaging the public.

10. Positive Reception: There was a general sense of a positive reception from the
public and workers, attributed to the light-hearted yet serious nature of the actions.

London Wednesday Thorns
1. Communication and Coordination Issues: There were several mentions of unclear

communication regarding schedules, routes, and roles during the event. For example,
stewards were asked to arrive early without a clear briefing, and there was confusion
over the legality of certain actions.

2. Low Attendance and Engagement: Many participants noted a disappointing
turnout compared to previous events, raising concerns about the movement's growth
and engagement with a broader audience. There were calls for better strategies to
attract a more diverse group of young people.

3. Public Reception and Interaction: While there were positive interactions with the
public, there were also reports of hostility and rudeness from some members of the
public. Participants felt the need to be prepared for negative comments and to engage
constructively without escalating tensions.

4. Logistical Challenges: Issues such as late food service, unclear end times, and the
need for better planning regarding locations (like public toilets) were highlighted.
Participants expressed a desire for more structured and timely logistics.



5. Sound and Acoustics Problems: There were complaints about the sound system
being too loud, making it difficult to hear speeches, and concerns about the acoustics
in certain locations affecting communication.

6. Safety and Support Concerns: Some stewards felt unsupported during critical
moments, such as when they were asked to block roads without backup. There were
also concerns about the safety of actions, such as the use of smoke flares and the
potential for glass to shatter in certain locations.

7. Diverse Messaging and Focus: There were mixed feelings about the inclusion of
various political messages (e.g., pro-Palestine statements) during the event, with
some participants feeling that it detracted from the main focus on fossil fuel
insurance.

8. Need for Clearer Direction and Planning: Participants expressed a desire for
clearer instructions and better planning for actions, including the timing of
performances and the coordination between different groups involved in the event.

London Wednesday Buds
1. Occupations as a Tactic: There is a strong emphasis on the effectiveness of

occupations, particularly targeting insurance companies involved in fossil fuels.
Participants believe that occupations can be a powerful form of protest and should be
continued and expanded.

2. Communication and Messaging: The need for clear communication strategies is
highlighted, including the use of sound systems to deliver messages effectively and
the importance of having a FAQ to handle challenging questions from the public.

3. Training and Experience: There is a recognition that many participants lack
experience in negotiating with police and managing occupations. Suggestions include
providing training and sharing experiences among rebels to improve skills and
preparedness.

4. Public Engagement: Engaging the public through street theatre and creative actions
is seen as beneficial. Participants noted that enjoyable performances can lead to
increased willingness to engage with outreach efforts.

5. Legal Awareness: There is a call for better legal briefings to ensure that all
participants are aware of the risks involved in actions, especially regarding potential
arrests. This includes ensuring informed consent and understanding the legal
landscape.

6. Outreach and Information: The importance of outreach efforts is emphasized, with
suggestions for providing information about insurance companies and their ties to
fossil fuels. Additionally, logistical support such as lists of public toilets during actions
is recommended.

7. Future Actions and Strategy: Participants express a desire for more frequent and
larger-scale actions against not only insurance companies but also other entities like
PR firms and media organizations that support fossil fuel interests. There is a call for
strategic planning of regional actions and maintaining pressure on these targets.

8. Community and Support: The need for community support and shared experiences
among rebels is highlighted, suggesting that affinity groups should meet and discuss



risks and strategies before actions.

Local Actions

Local Actions Roses
Note that due to the numbers of responses, most of these themes will relate to the Birmingham
Action.

1. Effective Organization: The events were described as extremely well organized,
with good planning, clear roles, and effective communication among participants. This
included pre-arranged venues for debriefing and coordination with local police.

2. Strong Messaging: The messaging was clear and focused on urging insurance
companies to divest from fossil fuels, particularly oil and gas. Participants felt that the
message resonated well with the public and was effectively communicated through
speeches and visual props.

3. Community Engagement: There was a strong sense of community and camaraderie
among participants, with many noting the positive interactions with the public and the
involvement of various local groups. The events fostered a sense of solidarity and
collective action.

4. Creative Elements: The use of creative elements such as street theatre, costumes,
drumming, and banners added to the visual impact of the demonstrations. These
elements helped attract attention and engage passersby.

5. Public Reception: The general public's response was mostly positive, with many
participants noting that passersby were receptive to the messages and engaged with
the actions. The presence of drummers and performers helped draw attention and
create a lively atmosphere.

6. Innovative Actions: Unique actions such as letter writing to insurance employees
and the use of theatrical performances were highlighted as effective strategies for
engagement and outreach.

7. Media Coverage: There was good media coverage of the events, which helped
amplify the message and reach a wider audience.

8. Diverse Participation: The events saw participation from various groups and
individuals from different regions, indicating a broad coalition working towards a
common goal.

9. Positive Atmosphere: The overall atmosphere of the events was described as joyful,
uplifting, and empowering, contributing to a sense of purpose and motivation among
participants.

Local Actions Buds
Note that due to the numbers of responses, most of these themes will relate to the Birmingham
Action.



1. Engagement Strategies: The importance of initiating conversations with the public
through simple questions like ""Can I give you a flyer?"" was highlighted. This
approach allowed for deeper discussions about climate concerns and increased
engagement.

2. Theatrical Elements: There is a strong emphasis on incorporating theatrical
elements and big props in actions to attract attention and create a memorable
experience. Suggestions included using body bags or sheets for die-ins and utilizing
performers and musicians to enhance the impact.

3. Outreach and Communication: The need for better outreach and communication,
both with the public and with police, was noted. Suggestions included more advance
publicity for events and better coordination with law enforcement to ensure smooth
actions.

4. Collaboration and Community Building: There was a call for more collaboration
across regions and local groups to strengthen actions and share successful strategies.
Building a sense of community among activists was seen as vital to prevent burnout.

5. Public Education: Educating the public about the role of insurance companies in the
fossil fuel industry was emphasized. Actions should aim to inform and empower the
public to take immediate steps, such as moving their money away from fossil fuel-
supporting institutions.

6. Repetition and Consistency: Many participants expressed the need for repeated
actions to maintain momentum and visibility. Regular visits to targeted locations, like
insurance offices, were suggested to keep the pressure on.

7. Visual Impact: The visual aspect of protests, including coordinated dress and props,
was seen as crucial for capturing attention and conveying messages effectively.
Suggestions included wearing matching colors and creating visually striking displays.

8. Feedback and Adaptation: There was a recognition of the need to adapt strategies
based on feedback from previous actions. This includes adjusting timing, location, and
the nature of the actions to maximize impact and participation.

9. Empowerment through Action: Activists expressed a desire to empower the public
by providing them with immediate opportunities to make a difference, such as letter-
writing campaigns or direct engagement with local businesses.

10. Future Directions: There is a call for a shift in messaging to not only highlight
problems but also to present a vision for a transformed society that values community
and sustainability. This includes integrating protest efforts with community-building
initiatives.

Local Actions Thorns
Note that due to the numbers of responses, most of these themes will relate to the Birmingham
Action.

1. Communication Issues: There were significant breakdowns in communication both
within the organizing group and with external parties, particularly the police. Many
participants felt that information about the event was not adequately disseminated,



leading to confusion and disorganization.
2. Police Interaction: The police were described as unhelpful and disorganized, causing

tension during the event. There were complaints about police hostility and their
insistence on keeping protesters off the roads, which led to safety concerns for both
protesters and pedestrians.

3. Low Turnout: The number of participants was lower than expected, which affected
the impact of the action. Factors contributing to this included the timing of the event
(weekday), lack of publicity, and the closure of key locations (like Howden's office).

4. Preparation and Planning: There were issues with planning, such as not having
enough leaflets, banners, or stewards. Some participants felt unprepared for their
roles, and there was a lack of a dedicated media person to handle outreach and
coverage.

5. Event Accessibility: The route taken for the protest was not accessible, with curbs
and difficult crossings. This raised concerns about inclusivity for all participants,
particularly those with mobility issues.

6. Public Engagement: There were mixed feelings about how well the event engaged
the public. Some felt that the message was too complicated or not well
communicated, while others noted that the noise level (from drumming) might have
deterred engagement.

7. Family-Friendly Focus: There was a noted tension between the intended family-
friendly nature of the event and the actions of some participants who did not adhere
to this theme, which could have alienated potential attendees.

8. Logistical Challenges: Issues such as running out of materials (leaflets, banners)
and the need for more stewards were highlighted. Additionally, the choice of venue for
post-action debriefing was criticized for being too small.

9. Emotional Impact: Some participants expressed emotional distress due to
interactions with climate-denying individuals and the overall atmosphere of the event,
indicating a need for better support for activists.

10. Need for More Youth Engagement: There was concern about the demographic of
participants, with many being older, and a perceived lack of interest from younger
people in activism.

Reflections
This section is updated as teams/circles pass on their planned improvements for future events.

Action Planners
1. Precise timing and logistics: Clear agendas and smooth logistics are essential to

maintain momentum. Ensure events run on schedule, with well-timed breaks and
resources to avoid fatigue. Assign teams to manage flow and sync roles like food
providers and stewards to keep the event organized.

2. Contingency planning: Prepare for unexpected challenges like poor weather or low
turnout by having backup communication systems and flexible plans. Contingency



strategies should cover key risks, ensuring that actions and messages still reach their
targets even if conditions change.

3. Targeted action and messaging: Define clear objectives for each action and ensure all
roles and tasks are aligned to meet them. Messaging should be unified and focused, with
consistent communication across all materials to avoid confusion or dilution of the
protest’s goals.

4. Recruiting Action Planners: Working on developing new action planners so that we
have enough to share the workload in planning major events.

Stewards/Roadtaking
1. Designate a comms steward specifically to liaise with the roadtaking Lead. This is to

ensure roadtaking crew are kept informed about changes of route/plans and timings etc.

DeEscalation / Embedding Nonviolence
1. Enhance ENV training/workshop content (to include deescalation skills) & deliver more

widely both inside & outside the movement.

Protest Liaison
1. Ensure we have linked in with Legal and are aware of what they have briefed to actions

crews.

Action Wellbeing (AWB)
1. Link in with Action Planners at start of each day to ascertain when there may be stops

long enough to offer chairs and change roles (e.g. relieve wheelchair pushers)
2. Chocolate is very good energy offer when on the move.
3. Continue close working with a dedicated Wellbeing/Production person on the ground.

Production & World Build
1. Use larger electric cargo bike where possible.
2. Dedicated AWB link, involved in prep and on the ground.
3. Build on Creative Production link and plan ahead to allow Production to dedicate more

time with Action Planners.
4. Investigate opportunities for sustenance options, including suggestion that rebels

register for events to help judge food quantities required.

Arrestee & Legal Support / Back Office / Police Station Support
1. There is an increasing need to encourage every Action Team to plan for whether they will

need Back Office (BO) and/or Police Station Support (PSS).
2. A&LS Back Office needs more home based Rebels who would like to volunteer for Back

Office work. This is an occasional role, dependant on actions and run on rota shifts to suit
volunteers. 3 hr shifts are usually the minimum. The role is Home based with PC/tablet



and phone, but everyone is a member of our friendly team. This work is very rewarding
and valued but more importantly critical to effective actions being able to take place.


