Press and
Spokesperson

Learn to talk to journalists and get the traditional media (newspaper, TV, radio) to run your stories

How to write a press release

Press release templates

Photos for the press

Press contacts lists

Spokesperson (doing media interviews)



How to write a press release

A press release is a written document you will send to your local or regional media that contains a
description of your action, your message and quotes from participants.

This page offers a step-by-step tutorial with recorded videos to learn to write a press release. It's

also available as slides, though these are not as detailed. This PDF sums up the process but we

encourage you to watch the videos below (they are hosted on Youtube which enables you to use
close captions should you need them).

1. Create your message

Read the Desiging your Message page in the Messaging book

2. Prepare your media list

These are the contacts you're going to send your press release to. It's very likely there is already
an existing list for your region for you to use (so you won't have to start one from scratch)

» Watch the video (5 min): https://youtu.be/9ZaXR1laDJIY

[(Press contact lists for each nation/region

3. Quotes

Quotes bring emotions and personal opinions to your press release. Learn how to write some that
will convey your message further:

» Watch the video (6 min): https://youtu.be/wSMcEmPHytg

4. Images

How to pick the best photos to send to the press:

» Watch the video (7 min): https://youtu.be/Gt2vh5Zrs8w
(11 Read thphotographers' briefing to prepare your photographers before the action.

» Tutorial to set up a Google Drive for your press photos


https://docs.google.com/presentation/d/1ZXD9IeSx74fhwwt83htNX9gjxZpk4dbHrvnU37R3tP8/edit?usp=share_link
https://drive.google.com/file/d/1C0JOzRNBO68nx77WFbmzawV_sIcqa29t/view?usp=drive_link
https://rebeltoolkit.extinctionrebellion.uk/books/messaging/page/designing-your-message
https://youtu.be/9ZaXR1aDJIY
https://rebeltoolkit.extinctionrebellion.uk/books/press-and-spokesperson/page/press-contacts-lists
https://youtu.be/wSMcEmPHytg
https://youtu.be/Gt2vh5Zrs8w
https://rebeltoolkit.extinctionrebellion.uk/books/press-and-spokesperson/page/photos-for-the-press
https://tube.rebellion.global/w/4NXMY16ifH2kTM1sJXTSwd

5. Content

e How to structure your press release:

» Watch the video (5 min): https://youtu.be/DmbqlgrKj4A
o Write the headline of your press release to catch the journalists' attention:

» Watch the video (3 min): https://youtu.be/z18hIMYc31o
e Discover what a media introduction is and when to use it:

» Watch the video (2 min): https://youtu.be/j7)JouT2I1GwI
e Why and how to engage politicians in the press:

» Watch the video (5 min): https://youtu.be/VSBajJ4xESw
e Some extra tips:

» Watch the video (5 min): https://youtu.be/zZWgnvCmiAAk

6. Send your press release

When to send your press release depending on your local media and the action you're doing:

» Watch the video (1 min): https://youtu.be/rIBK8972yDg

Why and how to follow up after you sent your press release:

» Watch the video (5 min): https://youtu.be/e9fVjSU5cy8

7. Press contact role

This is the person whose phone number will figure on the press release and who will take calls from
journalists about the action. They must know your message and be available on the day of the
action but it's a role that can be done from home.

» Watch the video (5 min): https://youtu.be/VhPUdHzYxog


https://youtu.be/DmbqlgrKJ4A
https://youtu.be/z18hlMYc31o
https://youtu.be/j7JouT2IGwI
https://youtu.be/VSBajJ4xESw
https://youtu.be/zWqnvCmiAAk
https://youtu.be/rIBK8972yDg
https://youtu.be/e9fVjSU5cy8
https://youtu.be/VhPUdHzYxog

Press release templates

Generic and tailored templates. And also some examples that resulted in publications.

Templates

e Generic template
e COP 26 edition

e Community Assemblies (workshop and notes)

Examples and publications

Make Amazon Pay - November 2021

e Press release

e Publication

Arms Fair Blockade in Malvern - November 2021

e Press release

e Publication


https://docs.google.com/document/d/1odN07smlVpN11ozvqxCwsk77jaQ9UxqVWvpXCbA98dA/edit
https://docs.google.com/document/d/1Qob1Pntzawwrgbc_84p1zb1uAQpH8l8h7mIx_1oBOtg/edit
https://rebeltoolkit.extinctionrebellion.uk/books/community-assemblies/page/resources-to-run-an-assembly#press
https://docs.google.com/document/d/1f58U_FqbwnNjUlM9xV0FVRfTGBjoyWw1zMsS8pIdFdw/edit?usp=sharing
https://www.derbytelegraph.co.uk/news/extinction-rebellion-protestors-block-amazon-6266419
https://docs.google.com/document/d/17Vg1cfRyXjB6t7wViacf5OrS1BnB6MksuTLVwvDqwXw/edit?usp=sharing
https://www.worcesternews.co.uk/news/19699861.extinction-rebellion-protestor-pushed-ground-defence-demo-chaos/

Photos for the press

You need quality photos fast. So you need to prepare: who is taking photos, how are they getting
them to you, and do they know what photos to get?

Read this page and brief your photographers before your action, so everything runs smootly on
the day.


https://rebeltoolkit.extinctionrebellion.uk/books/photography-videography-and-livestream/page/photography-at-actions

Press contacts lists

This is a list of all the media lists for the UK Nations & Regions currently held by XRUK M&M.

These spreadsheets are "read only" to avoid anyone messing with them but they are collaborative
tools. If you want to edit one, please get in touch with your regional Media & Messaging

coordinator so they can give you editing rights on them.
[JLondon <lick here

] Manchester click here

[]Midlands <lick here

[]North <lick here

[] South-East <lick here

[JWales <lick here

If you live in a Region or Nation not list above, please contact your regional Media & Messaging

coordinator for advice.


https://docs.google.com/spreadsheets/d/1Gro_Io7WHHkDzXB2qSnnsMHqFJuz6zrbad6UMkPkf4s/edit#gid=0
https://docs.google.com/spreadsheets/d/1Gro_Io7WHHkDzXB2qSnnsMHqFJuz6zrbad6UMkPkf4s/edit#gid=0
https://docs.google.com/spreadsheets/d/1F0bBuNBSKDjIyuaccACb88KlapM-vwXQ4t9LYju80uw/edit#gid=0
https://docs.google.com/spreadsheets/d/1VH0dSiAf7QMvGv6Zwesa1cCZ7uKkdBMBobjNcqqJtSg/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1yA_GVKQb-3Xsez7wic0wt_ZVU_3r8bT3DuTZ6PJoIpA/edit?usp=drive_link
https://cloud.extinctionrebellion.uk/s/AsAnR8KXEmRAa3m
https://docs.google.com/spreadsheets/d/1suKg4AavpkhExH5KHTOEQiaN3E8tTlvFT-AdT5Rv8wQ/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1YXmS4Is_LLrr8xAsauIxONI3i6BEuPOLF3LWKoPXv0I/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1Gro_Io7WHHkDzXB2qSnnsMHqFJuz6zrbad6UMkPkf4s/edit#gid=0
https://docs.google.com/spreadsheets/d/1Gro_Io7WHHkDzXB2qSnnsMHqFJuz6zrbad6UMkPkf4s/edit#gid=0

Spokesperson (doing media
interviews)

Check out these training slides (including the slide notes).

You can also watch this 1-hour training video.

Get preparing

e What is the one message you want to get across in this interview?
e What do you hope the person who is listening will remember?
e What do you want the listener to do? (Call to action).

Work out how to say your message in simple, plain English and keep it short (a maximum of a
couple of sentences, and preferably one).

Write a note to remind you of a human interest story that is relevant to the message you want to
get across. This “story” needs to be about people (or animals) and evoke an emotional / human
interest response.

Why a story? Stories make the audience engage with what you’re saying on a personal level -
you're not just giving a lecture.

Write notes to remind you of a maximum of 3 facts that support the 1 message you are trying
to get across. Keep facts simple, in plain English and short (a maximum of a couple of sentences).

Why three? People are unlikely to remember more than three things. If you try to get too much
across, you risk losing the most important things you want to say.

Rehearse

Practice the message, telling your story, and your supporting facts. Say them in different ways. Get
comfortable with what you want to say, and practice getting your ‘call to action’ into the interview.

Do the interview

Focus on getting your key message and your three facts across. That is your aim. Whatever
questions you are asked, answer them in a way which allows you to use the answer as an
illustration of your message, or answer it as briefly as possible and return to your planned


https://docs.google.com/presentation/d/11pP3HIc1OSNztAmWGrBJTa7J5LPYcXB_wJ0qGGHF-3Y/edit#slide=id.p
https://www.youtube.com/watch?v=5CvYAeAp1iY

interview.

Don’t simply answer the questions - answer them and without pause, return to the material you'd
planned to say.

Don’t allow the line of questioning to wander off topic: remember, the interview will be edited, so
don’t think because you got your key message in, you can just be less focused now. Aim for
everything you say to be something that would achieve your aim if it was the only thing broadcast.

This might not be possible, but the more it can be, the better your chance of success. So many
times people have said “oh they didn’t use the good bit, they cut out what | really wanted to say.”
Everything needs to be something you really want to say!

Don’t worry about repeating yourself in a pre-recorded interview. It's also fine to re-cap your
message or your call to action in a live interview.

Connect to the UK Spokes team

For inquiries about training or being a Spokesperson, you can email

press@extinctionrebellion.uk


mailto:press@extinctionrebellion.uk

